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Executive Summary 

Executive Summary 
This 146 page market study represents the analysis to understand what is physically possible, legally 
permissible, and financially feasible on the site located at 3521-3525 Fourth NW, and known as the Brown 
property. 

What's in a name? 
The naming of the apartment community helps identify its location and paints a potential picture of its 
lifestyle. The current working name reflects its location "North Fourth Street" 

Property Info 
The subject property contains 5.0013 acres of C-3 zoned land, or Special Use - SU2-Mixed Use m 
Development under the North Fourth Street Corridor plan. If the City's new IDO is passed, the site would 
move to a mixed use medium zoning. Currendy the property contains 5 buildings of marginal value totaling 
118,808 sf. A 2010 appraisal indicated the site was valued at $1,416,000 for its market land value. Two 
different Phase I environmental assessments have identified some potential issues that will need to be 
addressed prior to development. The property has a walk score of 63, a bike score of 66, and a transit score 
of 29. The City of Albuquerque and Bernalillo County have entered into a intergovernmental agreement 
between them for acquisition of the property. The property is located along the Fourth street corridor 
which has received significant attention from the city in the form of a new corridor plan, and 
redevelopment studies. 

Demographics as Drivers of Demand 
Demand for apartments is driven by population and household formation. Population is driven by ) 
employment, which has been on the increase in Albuquerque since the early 1980's. 

Although employment has shrunk in the latest economic downturn, it has also created turmoil in the 
housing market, encouraging more employees to seek the flexibility and mobility renting offers over home 
ownership. 

From a macro level perspective, Albuquerque has been slow to emerge form the economic recession, and 
ony recendy has landed as a "green dot" on the radar of national investors and developers. With the 
exception of construction jobs, the local employment has mosdy recovered from the downturn. 

In analyzing the potential development, the consultant considered two trade areas- the Albuquerque 
Metropolitan Statistical Area (MSA) and the 87107 Zip code which covers a majority of the trade area 
around the subject property. 

The 87107 Zip code had three main demographics tapestry profiles: 
- Exurbanites - 18.4% of the trade area population - pre-retirement couples with a higher than average 

median household income 
- Front Porches - 16.8% of the trade area population - cutting edge millennials (34 years old) - average 

household income-l/2 of whom have 1 child - this demographic chooses rentals by choice 
- Comfortable Empty Nesters - 7.3% of the trade area population - active Gen-X'ers with a higher than 

average household income. 
Market Trends 
Up until the year 2000, a majority of Albuquerque's multifamily supply has been supplied by luxury housing( 
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Executive Summary \ 

o or low income housing tax credit housing, somewhat evenly split between the two. For the most part, high 
land costs and construction costs have restricted new inventory to the highest end in rents, or a community 
that has a government subsidy. 

c 

With a concentrated effort by the Albuquerque City leaders, a majority of the multifamily development in 
the last decade has occurred in more urban locations, like downtown, uptown and airport area. 

Communities that focused on the live/work, live/leave/green, live/shop and live/leam niches became 
highly sought after by savvy multifamily residents, many of whom are willing to pay a price premium of 
50% over average apartment rents. 

Building the type of product that supports the millennials, would recruit a vibrancy to this area. 

Market Trends 
The strongest property sectors are apartments, retail and industrial. Office remains oversupplied and its 
high vacancy rate and low rental rates makes it difficult to make new construction pencil out. 

Transportation Trends that are impacting housing 
Recent surveys, demographics analysis, and meetings performed by the Middle Rio Grande Council of 
Governments and the NM Chapter of the Urban Land Institute indicate: 
- Millennials use alternative modes of transportation at higher rates 
- Millennials value walking biking and mass transit over driving 
- Albuquerquean's have more than doubled their use of mass transit between 2004 to 2015 
- Albuquerquean's desire more mixed (32%) and affordable (40%) housing 
- Albuquerquean's desire more urban location to live in 

Additionally, The Apartment Association's 2014 market outlook was the first rent survey in the country that 
identified: 
- renters will pay a 24% rent premium to live in a property that is in the top 10% of walk scores 
- renters will pay a 24% rent premium to live in a property that is in the top 10% of bike scores 
- renters will pay a 26% rent premium to live in a property that is in the top 10% of transit scores 

GAP Analysis 
Has identified: 
- Albuquerque has been oversupplied with single family housing by thousands of units 
- Albuquerque has been undersupplied with multi family housing by thousands of units 
- According to MRCOG-"In order to align with national averages, 30,000 multifamily hosing units will 

need to be built" 
- Some of Albuquerque's housing inventory is functionally obsolete and needs to be replaced or relocated 

to be come more Millennial (and eventually Baby boomer) friendly. 
- in 2017, Albuquerque will need an additional 1,610 units of multifamily rental units 
- in 2017, the 87107 trade are will need an additional 292 units of multifamily rental units 
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Executive Summary I 

( 

The property's location analysis favored apartments (4.30) over retail (3.66), office (3.29) and industrial 
(2.29). The property's site analysis favored apartments (16.27) over retail (15.48), office (13.94) and 
industrial (4.95). 

Product Recommendations 
The site lends itself to being developed in two distinctive but conjoined parts: 

- Phase I - Square portion of land facing Forth Street and Fitzgerald avenue with 90 to 120 units of 
housing over the top of ground floor retail. Parking would be provide as a combination of onsite and 
on street. 

- Phase II - rectangular portion of site could be developed into as many as 20 townhouse or patio 
home lots 

- Its recommended that site access to be limited to ingress from Fourth street or Fitzgerald Avenue 
and egress on Seventh Street. 

However the property is developed, it should be run as one large(r) property-i.e. as one large apartment 
community or one large condominium / townhome development as there will be common shared elements 
include access, right of way, and landscaping (to name a few). 

Good examples of Phase I of this development have recendy been developed in the Fourth Street corridor 
at 4322 Fourth NW which is a 24 unit mixed use (4 commercial, 20 residential units) just north of the 
subject site (photo below). 
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Scope of Servic_~s 

The City of Albuquerque contracted with Cantera Consultants and Advisors for the following scope of 
ServIces: 

II Develop outlines for project concepts 
Demographics Analysis of primaty and secondary trade area 
Convert demographics into GAP (demand-supply) analysis for Single Family Residential 
Convert demographics into GAP (demand-supply) analysis for Multi Family Residential 
Acquire Single Family residential data reports for pipeline 
Determine market viability of product in macro level (ABQ) 
Determine viability of site as it relates to linkages (scoring) 
Identify other communities that compete with subject - provide unit mix, occupancy, and rental rates 
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Property Information " 
I, 

Suggested Community Name: EI Camino Real 

Property Address: Fourth Street NW 87107 
420 Fitzgerald NW 
Fitzgerald NW 

Somewhat Walkable 

Some errands can be 

accomplished on foot. 

Some Transit 

A few near y public 

transportation options 

Proposed Number of Units: 

3525 Fourth NW Front 
3525 Fourth NW Rear 

Owner: City of Albuquerque 
@SColnI Bikeable 

66 Flaf as a pancake. good bike 
lanes 

Existing Structures: Five buildings/sheds totaling 118,808 sf 

Total Site Size: 0.5510 acres 
Missing parcel? 
0.3514 acres 
0.3650 acres 
0.8356 acres 
2.2500 acres 
5.0013 acres 

Legal: Lots 1,2, 3, Block 1, Replat of Fitzgerald Addition 
& Map 33 Track 90C & Map 33 Track 90B2 

UPC: 101406034308740419 
101406033008940420 
101406032209040422 
101406027208540436 
101406032807540418 

Zoning: C-3 or SU2- NFMX (North Fourth Mixed Use Development) 

Sector Plan: North Fourth Street Corridor 
Plan Area: N orth Valley Area 

Potential Zoning under proposed Mixed Use Medium 
IDO/UDO: 

Land Use: Commercial Service 
Zone Adas Page: G 14 

Neighborhood association: Near North Valley 
MAl Summary Appraisal: Performed by American Property in September 22, 2010 indicated a 

market value of $1,720,000 with improvements, $1,416,000 as a va­
cant site 

Phase I Environmental Site Performed on November 10, 2014 by XSEVinyard conclusions: 
Assessment: - limited asbestos testing found asbestos in some of the structures 

- remove 55 gallon drums 
- stained soil to be scraped and removed 
- Sub slab vapors require additional testing in Building 5 

Geotechnical Investigation: Performed by Vinyard and Associates Inc., in March 2012 
( 
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Ownership Data from Bernalillo County Assessor 
(County Assessor's data for tax year Current to December 31, 2015) 
Owner Name: CITY OF ALBUQUERQUE 
Owner Address: PO BOX 1293, ALBUQUERQUE NM 87103 
UPC: 101406033008940420 
Tax Year: Current to December 31, 2015 Tax District: A1AM 
Legal Description: ALL OF LOT 2 BLK 1 REPLAT OF FITZGERALD ADDN 
CONT .3582 AC 
Property Class: V Docu m ent N umber: 201 5005274 01 231 5 WD - E 
Acres: 0.35 
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Key Site dimensions " 
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Demand Drivers for Residential , 

The following pages contains Cantera Consultants & Advisors analysis forecasting future demand and 
supply for housing in the Albuquerque MSA. 

The basic driver for residential demand is employment. The drivers for luxury rental housing are 
employment and demographics. 

The drivers of de­
mand for com­
mercial real estate 
include: 

Multi­
family 

Demand 

Residential 
Demand 

BASIC EMPLOYMENT 

TOTAL EMPLOYMENT 

TOTAL POPULATION 

INCOME 

"Basic" Jobs are 
those that provide 
services, goods or 
products outside the 
trade area, returning 
dollars to the trade 
area. 

Office/ 
Industrial 
Demand 

Retail 
Demand 
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Mali Lautman 
GuI5l OJ/umlllli 

How it really works 
l're Gtwn }'Ou a 101 of economic de\lll­

opmeot Ibliory. wtw:h I hope bas been 
wdIal Now I want to leU )'DIJ bow ceo­
nDIDJC dl!\l!!lopment mRs and why It's 
lIUpartant to aellte economic base Jobs 
that 9pCII't (POlls aDd sen1ces and brtog 
new 1DDtI~'lIIto a eommWllty. 

\Whout ecmomlc !me Jobs, there 
v.1JIdd be no mvlce sector CIlDnOOJy. 
v.tncb meaDS most people \\IOUldo'1 haVe 
)Obs. 

The di)' or RIo Raocho to Albuquer­
que's nll1b IS a ctamc emmple of M1y 
eoooOIDlC base Jobs are UDpOrtanl and 
bIn\l they It'bll tbe rest of the ecoDOJJI)t 

£amomIc de\dopment Is about acting 
10 ensure lbat the economy of a commu­
nity IVOM a IIWe faster than Its populn­
Ilan. or E >P. 

Ir a ClllDlJlUnJly's ecmomy 8J'OWli IiuIer 
tbllo the pqm!:rtIOD. then Its bousdlolds. 
loI;aI bustnI5ses and laI-dqJendent In­
SI1bJUomi hlM! IJIIft money per pcn;on 
ead1~ 

In 1986. abe mayor or tbe tben..flve.. 
year.(J1d dty of RIO RaDdJo. Gro\w 
Nash. shaM!id me a groph tndlalllng the 
dty's SCI'\'Ice bunlm (costs) \vas grOlvlDg 
much rmts than the lax base (m'I!Ilue) 
needed to pay ror 1hI'm. In this ca5e. IJle 
mmmunJty's miUtt!" ~. A""REP 
Southwest, III'QS bulldlng 1.000 homes 
a }ll3r, caus:lllg the dty's service llurdlen 
(populaIlDn) to grow faster than the las: 
Ime (~\1!!Iue) to pay for II. 

The ammunlty had almost no ceo­
nomtc bale. unless. as some suggested. 
we munled the Wltness I'rvWcUoII Pr0-
gram. The I'ad. lhat 85 Pf!ITftIt of RIo 
Rancho's ,WIt rome commuted to Albu­
querque for Jobs. DOd did mos1 of their 
sboRJtDg there, was themu or the ~ 
)em. If SOUII!tbIDg \'\'am't clone fast. the 
dty and the de\l!~ ''''l!f'e going to be 
ups1de mwn to five years. 

RIo Rancho couldn't rISk slo\\'lng de­
\l!lopmft1t. becluse more than half lis 
mllDue W1I! coming £rom lhe construe­
tlon and salt or new homes. 1b sunllve. It 
needed to aeale economic base Jobs al D 
mte of tlW IX' three limes raster lhan the 
populatlOD WlI$ GlOWIng.. 

CommWllly leaders. the developer and 
aImosl ewry local business owner Joined 
roroes to do JUst thal 0\1« the }'l!Dr5, a 
loog list or economlC base employeD 
was rec::rulled to Rio Rancho and San­
doval Counly. Alongside the local eIJart. 
equally Vllnt roles ,,1ft played by slate 
~'C!f1UJ1eD1 and nelllhbonng tcDIlomlc 
deW!lopl'llftll lX'jIiJ.nJJatlons. such as Al­
buquerque Economtc Development 

In the end. tbou~, II ,vas Intel Corp: s 

colllll1llment 10 the community that 
s;n.'l!d RI:o RmlC:bo, .smuIc:nJ OJunty and 
NdIUlPrmm calamIl)llnlellm'esled lms 
or bIIIIoos or ~ Into a 1-mlIltoo­
squ.are-foot facilIty 1I\'hI!re up to 10,000 
local readenls v.utal at 21IY lime. SIDce 
nearly Dll the compuIer chips ttlanufac­
lwei tbtft MIl! plJl'dlllRocl by oul.(Jr­
sta~ cwtornss. the moo!!)' lhe plant 
paid to salnnes came CI1Im oubJde the 
mnummtty and mode the state. reglaDaI 
aDd IoaII C!IlIIIIOlIllei bfm}I!t. 

\\Iben 100lntelhln!sgotlbelrtln'l pay­
cIlecb aod sturted ~ them. tile 
communlty's 5IS'VtCIe sector emp&o)-en 
suddenly got more 1RUtness. 

As the De1\1y blftId ftDt out wtth lhetr 
Drst IJII}'dIa:b. they mm to the local 
bank to open aocou.nts and depos11 thelr 
dlects.. 1bty dropped olr Ihdr cars at 
BIG 01'ln5 to gellhelr llres mlaled. Thry 
waIlzd IM!I' to 48's ReslaW'al1lIi1r Iundl. 
and OD the \\oay bocl to the plant, they 
stopped by Wolgreeas 10 let a IJallfl'y fIX' 
tbeIr c:aIwIator or srme1)'kaoL 

So Rw smub at UnJ1ed New Mexlco 
Bantbadto~aoevracaJUDt ~­
tnlm! WId an addWmai tdIeI:. Bob 'ancar 
bad to hln' an edra 1ft buster. Steft 
Kesma1y at 4B'I had toblre anolhrrcnok 
and anolbn' \'\'i1J1n5s.. Nobel Sysco. lbdr 
bJdsupsUr. had tobuy anolberdelm!ry 
Inu:t and bIre anatba' limes, and WaJ.. 
IIftII9S bad to!otaIl an aMIttorJal ~ 
and hire an :addWonaIlDvellay audltor. 

As more people ,,1ft bIn!d at the plant. 
DeW banks. tin.! dDres aud restaurants 
had to bebudl and staffed. As !be numM 
or local COIJIIDt'IdaJ bustnesses Increased. 
s1.on! saSes and IXQPI!l"tr VDIutJs (tax basel 
rereoue) InIftaK'd 

From 1986 to 1996. ~ howe­
hold mcome grew cram SI9.()()() a year 
10 544.000, and I:md VoIIUes appn!l2-
aled dramatlcaDy. COUIIIICS'Cfal JIqIeI1y 
wlues rose £rom an awnS/! or 53.50 a 
sqUllte laotto S 12. wttb some sties gmng 
for as mudl as 520. Wilb !be extr.J tax 
base. RIo Ranttro and Sandoval County 
,,1ft able to begin rontrolltna their o\\'n 
demur. In (be 10 )'eaI'$ thai followed. the 
mmmUDlty mnllDued to IfI"O\v and Im-
~ 

ThaI'seconoouc deW:Io{RntIIl 

MA.:l.AIIIIUI lsa/DUlllfing dim:tDroJ lhe 
CmtIl!lDl.ity Erortamlt3 1m. a prhw, non­
~t Ihfnl tant. ll1Id cnnsuIls IU wwman 
ErormnlcArt1l1ltrtun. lldlllSlhm:dImdrs 
11/ r.qIQ1ma In mJnm1.fc 1b1!l1lJ71lle1l1. Ilis 
rolumn IlJ'PIlI3 m01l1h.ly in /hr BwinL':u 
nt.tJ:Iy. RlIJlh 111m atlmllman 113@gmaU. 
rom or at \\'I1'III.mrvtJautman. rom. 

From a bedroom 
retirement commu­
nity sold via 
GlenGary Glen 
Ross (the movie) 
to an economic 
engine for NM 
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Albuquerque and New Mexico have been on the national radar for the last few years-primarily due to the lack of 
employment volatility coupled with rising occupancy and rents. Alb d 

~~=~~~~~=I~~~! uquerque an 

Although the rest of the country might know 
Albuquerque for its award winning IV Show, 
Breaking Bad, astute investors are looking at 
Albuquerque as the place to invest. 
With neither a boom or bust mentality, Albuquerque 
has a strong record of rent increases and a lack of 
new product. This results in high barriers to entry 
for competing apartments making multifamily invest­
ment a solid choice. 
Thanks to major employers like Sandia National 
Laboratories and Intel Albuquerque is home to more 
PhD's per capita than in any city in North America. 
Albuquerque has an exceptional quality of living, 
offering over 147 miles of hiking and biking trails 
inside the city as well as mile high Sandia mountains, 
and North Americas largest cottonwood forest, 
Albuquerque is known for its 300+ days of sunshine, 
skiing and golf in the same day, stunning sunsets, and 
abundance of outdoor activities, Albuquerque is the 

amenity for most Forbes Forbes apartment residents. 

I 
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~ 9th best mid-sized city of the Future 
Fortign Dimt Int:.eslmml maga<jM---D312015 

~ 6th best city to travel to for food snobs 
Tra/~/+LeiS1l~312015 

~ America's best city for Global Trade for Skilled Workforce 
GlobalTmde ma!p<jne-II 12014 

~ 3rd best city for rent growth 
AU Property MallogtmmllZi nported in ABQJ o/lf7la1-1 012013 

~ 6th best city in US for connecting workers to jobs using Public 
Transponation 

Brookings Instillile-JlltJ 2012 

~ One of the 10 best park systems in the nation 
T rtlSl for Pllb5c und-2012 

~ 3rd most fittest city 
Men's Filness MO!p<jm- 2012 

~ 3rd best city to make movies 
Mo/rtmaJur.com- Jllne 2012 

~ Top 25 best places to Retire 
avNMon~.com-Stp/. 2011 

~ 15th best city in Bloomberg'S Business Week (best cities) 
Bloomberg's Bll!iness Week- 2011 

~ #17th best bike friendly city 
Biryclillg Ma!p<jne-201 0 

~ Top Ten for Being a Healthy Community 
Oil/side Maga<jne-#6-Alig/IS1 2009 

~ One of the Best Cities in the Nation 
Kiplinger Maga<jne-#2-JlltJ 2009 

~ Top 10 places to Live 
U.S. NelliS & World &POrt--JIII1l 2009 

~ AAA rates Albuquerque 2nd in vacation affordability 
American AIItomobik ASSIxiation-Jllne 2008 

~ UNM Anderson School Ranked in Globa1100 
A !ptll Instilllle, Oclober 2007 
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Emerging Trends 
in Real Estate-

United States and Canada 2016 

n FrancISCO 5acIamen!o 

Boise • 

- - - - ----------
ULI Emerging Trends 2016 ' 

Investors, developers, and lenders interview for 
the Urban Land Institutes Emerging Trends 2016 
report moved Albuquerque's "dot" from yellow to 
green in 2016, indicating Albuquerque's real estate 
prospects are "generally good". 

Winnipeg 

leading U.S.JCanadIan Clues 

Mnneapol~ 
51. Paid • 

Des Molll8! 

• Omaha • 

J , 

··Daklilld­
San JOse. East Bay 

Sail Lalle Clly 

Las Vegas 

Los AngaJes InIaIld Empire • Orange county san Diego 

• 
PhoeIIlx • 
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• DlIlver 

Tucson 

OkiahOmaCI1y 

Kansascny • 

DaIIa!/fOrt Worth • 
Auslln • • sanAntonkl 

Houston • 
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Shift Share Analysis 

Shift-Share analysis is a common technique used by economists, planners and economic developer offi­
cials to ascertain a city's competitiveness in different employment sectors. The analysis looks to job 
growth by sector over two different time periods and nets out of the growth numbers the amount of 
growth that can be attributed to national growth and growth by that industry. The following tables were 
created using the University of Georgia's shift-share tool on Sandoval county (FIRPS code 35043) showing 

Table 1: Employment Changes In Your Aru, 1990 to 2010. the growth in employment 
between 1990 to 2010. 

~--------------~----~----~---------T------~ Pan:ent 

PubOc Adrnlnillredon 

Ph"'wlOM' and BusIMa 
ServIces 

COIIIIrUcdon 

II NatIonal 

Sec:IDr 
Growth 

Component, 
Pen:ent 

Leiluntand 17.7 
~ 

TfIIde, 
Tl1IIiipOItIIdot .. 17.7 
andUdUlles 

EduaIdon and 17.7 
...... 5efvkIes 

llenufadurlng 17.7 

~DI"'end 
BusI_ 17.7 

~ 
Public 17.7 
AdmInIIIndfon 
CCInIIrucdon = 177 

'Financlal = 
17.7 

AcIIvitIee .-
Natural 
~and 17.7 
Mining 

I~ 
! 17.7 Information 

~erServlces 1r 17.7 

" 

Employment. EmpIDrment. 
1_ 2010 

EmpIoJIINIIl Gmwda, ChMge 1_.2010 

1,415 5,356 3.941 278.5 

1,695 5,239 3,544 209.1 

1,092 4,964 3,872 354.6 

2,543 4.123 1,580 62.1 

537 2,350 1,813 337.6 

356 2,315 1,959 550.3 

797 1,998 1,201 1507 

225 1,207 982 436.4 

944 

484 

102 

NatIonal Indllllrle. 1adIIIIrIe. Camp8IIIhe Campeddwe 
Growth IIIx Share 

Component. Com ...... Mk ,Il ~ CampolI.ot. CGmponeat. Component. 
Jobe Pan:ent 

193 21.7 

300 ·10.0 

250 372 

450 ·53.3 

63 41 .0 

95 0.7 

141 ·12.4 

40 ·92 

20 ·14.9 

·19.5 

7.7 

1,552!1 II 

.lobi Pen:ent 

237 3152 

·170 201.4 

526 223.6 

·1.355 97.8 

146 491.6 

4 3192 

·99 145.4 

·21 427.9 

·17 ·12.5 

' J' 

-749lJ II 

.lobi 

3,442 

3,414 

3,165 

2,_ 

1,750 

1,714 

1,159 

963 

·14 

18,079 

From a multifamily per­
spective, Rio Rancho added 
only 1,597 new apartment 
units between 1990 to 
2010, expanding its total 
multifamily housing supply 
to 2,725 total units. 

Between 1990 to 2010, Rio 
Rancho grew its employ­
ment base 3.3 fold, and on­
ly added to its multifamily 
housing stock 2.41 fold, 
which is another indicator 
of a surplus of demand for 
workforce housing in Rio 
Rancho. ( 
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As part of this market 
analysis, Cantera Con­
sultants & Advisors Inc., 
analyzed a series of nest­
ing trade areas starting 
with the primary trade 

- ~ ---- - - ---- ---- -
Demographics- Trade Areas I 

, 
, 

area (3) of the A1buquer~ ~~--';:'::':'~~~-I---~v"''''''~===::.;JIi~~ 
que MSA, secondary -; 
trade area (2) of 87107 
zip code which contains 
the subject property. 
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Albuquerque MSA-Total # of businesses by census block group 

India" 
Pluolllypk 
Iial. ~.,. 

Dol V.I.~" !I! 
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Demographics I 



Albuquerque MSA--total crime index 
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• esrr Demog raph ic and I ncome Profile 

87107 (Albuquerque) Prepared by Esrl 
Geography: ZIP Code 

Summery CeII.u. 2010" 201. " 2021 
Population 31,100 31,491 31,778 
Households 13,109 13,232 13,335 
Families 7,846 7,747 7,714 
Avel1lge Household Size 2.34 2.34 2.35 
Owner Occupied Housing Units 8,444 8,158 8,214 
Renter Occupied Housing Units 4,665 5,074 5,121 
Median Age 41.0 41.8 42.4 

Trend.: 201. - 2021 Annual Rate Area SbIt. National 
Population 0.18'Mo " 0.44% 0.84'Mo 
Households 0.16'Mo " 0.41'Mo 0.79'Mo 
Families -0.09'Mo " 0.25'Mo 0 .72'Mo 
Owner HHs 0.14'Mo " 0.43'Mo 0 .73'Mo 
Median Household Income 1.44'Mo • 1.43'Mo 1.86'Mo 

201. 2021 
Houeehold. by Income Number Percent Number Percent 

<$15,000 2,170 16.4'Mo 2,137 16.0'Mo 
$15,000 - $24,999 2,009 15.2'Mo 2,202 16.5'Mo 
$25,000 - $34,999 1,565 11.8% 1,307 9 .8'Mo 
$35,000 - $49,999 1,656 12.5'Mo 1,425 10.7'Mo 
$50,000 - $74,999 2,122 16.0% 2,193 16.4'Mo 
$75,000· $99,999 1,205 9.1'Mo 1,319 9.9'Mo 
$100,000 - $149,999 1,351 10.2'Mo 1,474 11.1'Mo 
$150,000 • $199,999 518 3.9'Mo 584 4.4'Mo 
$200,000+ 636 4.8'Mo 694 s.2'Mo 

J Median Household Income $41,764 $44,853 
Avel1lge Household Income $66,063 $70,794 
Per capita Income $28,087 $30,033 

Censu.2010 2016 2021 
Population by Age Number Percent Number Percent Number Percent 

0-4 1,867 6.0% 1,772 5.6% 1,786 5.6'Mo 
5-9 1,897 6.1'Mo 1,845 5.9'Mo 1,791 5.6'Mo 
10 - 14 1,829 5.9% 1,802 5.7'Mo 1,826 5.7'Mo 
15 - 19 2,080 6.7'Mo 1,966 6.2'Mo 1,921 6.0'Mo 
20 - 24 1,922 6.2'Mo 1,907 6.1'Mo 1,785 5.6'Mo 
25 - 34 3,816 12.3'Mo 3,996 12.7'Mo 3,981 12.5'Mo 
35 - 44 3,636 11.7% 3,618 11.5'Mo 3,786 11.9'Mo 
45 - 54 4,731 15.2'Mo 4,086 13.0'Mo 3,747 11.8'Mo 
55 - 64 4,578 14.7'Mo 4,860 15.4'Mo 4,636 14.6'Mo 
65 - 74 2,672 8 .6% 3,363 10.7% 3,990 12.6% 
75 - 84 1,471 4.7% 1,622 5.2% 1,878 5.9% 

85+ 601 1.9% 654 2.1 % 651 2.0% 
Censu.2010 2016 2021 

Race and Ethnlclty Number Percent Number Percent Number Percent 
White Alone 21,885 70.4% 21,667 68.8% 21,539 67.8% 
Black Alone 422 1.4% 428 1.4% 432 1.4% 
AmertClln Indian Alone 1,231 4.0% 1,311 4.2% 1,389 4 .4% 
Asian Alone 223 0.7% 247 0 .8% 268 0.8% 
Padflc Islander Alone 25 0.1% 25 0 .1% 25 0.1% 
Some Other Race Alone 5,975 19.2% 6,378 20.3% 6,625 20.8% 
Two or More Races 1,339 4.3% 1,435 4 .6% 1,500 4.7'Mo 

Hispanic Origin (Any Race) 17,631 56.7% 18,631 59.2% 19,487 61.3'Mo 
Data Note: Incom ~ is expressed in oment dolars. 

Source. U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts fOf 2016 and 202 1. 

August 28, 2016 
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Demographics- 87107 Zip Code 

Demographic and Income Profile 

87107 (Albuquerque) 
Geography: ZIP Code 

Households 

I 
10-14 15-19 20-24 

FamilIeS OWnerHHs 

, 

25-34 35-44 45-54 55-64 

r 

65-74 

P,..pa,..d by E.rI 

Median HH Income 

I I 
75-84 85+ 

• Area 

• State 

• USA 

. 2016 

• 2021 

2016 Household Income 2016 Population by Race 
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9.1" 

<$15K 
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2016 Percent Hispanic 59.2% 

Source: U.S. Census Bureau, Census 2010 Summary fie 1. Esn fO fecasts fo r 2016 and 2021. 
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• esrr Tapestry Segmentation Area Profile 

87107 (Albuquerque) Prepared by Esri 
Geography: ZIP Code 

Top TWenty Tapestry seaments 

201. Households 201. U.s. Households 
Cumulative Cumulative 

Rank Taltestry segment Percent Percent Percent Percent Index 
1 exurbanites (lE) 18.4% 18.4% 1.9% 1.9% 946 
2 Front Porches (8E) 16.8% 35.2% 1.6% 3.5% 1.048 
3 Comfortable Empty Nesters (SA) 7.3% 42.5% 2.5% 6.0% 295 
4 Down the Road (100) 6.9% 49.4% 1.1% 7.1% 601 
I Mldllfe Constants (5E) 6.4% 55.8% 2.5% 9.6% 253 

Subtotal 55.8% 9 •• % 

• Old and Newcomers (SF) 5.9% 61.7% 2.3% 11.9% 252 
7 The Great Outdoors (6C) 5.0% 66.7% 1.6% 13.5% 324 
8 set to Impress (110) 5.0% 71.7% 1.4% 14.9% 359 
9 Rustbelt TraditIOns (SO) 4.S% 76.5% 2.2% 17.1% 217 
10 young and Restless (11B) 4.7% 81.2% 1.7% 18.8% 277 

Subtotal 25.4% '.2% 

( 
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WHO ARE WE? 
Ten years later, Exurbanites residents are now approaching 
retirement but showing few signs of slowing down. They 
are active in their communities, generous in their dona­
tions, and seasoned travelers. They take advantage of 
their proximity to large metropolitan centers to support 
the arts, but prefer a more expansive home style in less 
crowded neighborhoods. They have cultivated a 
lifestyle that is both affluent and urbane. 

TAPESTRY 
SEGMENTATION 

esri.com/tapestry 

OUR NEIGHBORHOOD 
• Established neighborhoods (most 

built between 1970 and 1990) found 
in the suburban periphery of large 
metropolitan markets. 

• A larger market of empty nesters, married 
couples with no children; average 
household size is 2.48. 

• Primarily single-family homes with a high 
median value of $346,000 (Index 195), 
most still carrying mortgages. 

• Higher vacancy rate at 9%. 

SOCIOECONOMIC TRAITS 
• Residents are college educated; more than half 

have a bachelor's degree or higher; almost 80% 
have some college education. 

o 

• This laborforce is beginning to retire. 1 in 3 
households currently receive Social Security or 
retirement income. Labor force participation has 
declined to less than 60% (Index 94). 

• Unemployment remains low at 5.5% (Index 64); 
more of the residents prefer self-employment 
(Index 184) or working from home (Index 181). 

• Consumers are more interested in quality than 
cost. They take pride in their homes and foster 
a sense of personal style. 

• Exurbanites residents are well connected, using 
the Intemet for everything from shopping to 
managing their finances. 

• Sociable and hardworking, they still find time 
to stay physically fit. 

Nott 1M IndoJ; topraMnts "', ntlO of 1M togmCI"t r;to to tho us rat. multiPPocI by 1011 
CCIftU'Mf ~.T9 0Itima19C1 from <bu by GfK MR!. 
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WHO ARE WE? 
Front Porches blends household types, with more young 
families with children or single households than average. 
This group is also more diverse than the US. Half of house­
holders are renters, and many of the homes are older town 
homes or duplexes. Friends and family are central to Front 
Porches residents and help to influence household buying 
decisions. Residents enjoy their automobiles and like cars 
that are fun to drive. Income and net worth are well below 
the US average, and many families have taken out loans to 
make ends meet. 

TAPESTRY 
SEGMENTATION 

esri.com/tapestry 

OUR NEIGHBORHOOD 
• Nearly one in five homes is a duplex, 

triplex, or quad; half are older 
single-family dwellings. 

• Just over half the homes are occupied 
by renters. 

• Older, established neighborhoods; 
three quarters of all homes were built 
before 1980. 

• Single-parent families or singles 
living alone make up almost half of 
the households. 

SOCIOECONOMIC TRAITS 
• Composed of a blue-collar work force with 

a strong labor force participation rate, but 
unemployment is high at 11 %. 

• Price is more important than brand names 
or style to these consumers. 

• With limited incomes, these are not 
adventurous shoppers. 

• They would rather cook a meal at home 
than dine out. 

• They seek adventure and strive to have fun. 

Note' 1M Indox ~ ttl_ ratIO of tho MgI'M'lt 111" to tt. US rat. rrllltJpllod by 100 
Consumer pmertnCts , ,. Mtlrn:.tod from data by GfK MRI 
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WHO ARE WE? 
Residents in this large, growing segment are older, with 
more than half of all householders aged 55 or older; 
many still live in the suburbs where they grew up. Most 
are professionals working in government , health care, 
or manufacturing. These Baby Boomers are earning a 
comfortable living and benefitting from years of prudent 
investing and saving. Their net worth is well above 
average (Index 363). Many are enjoying the transition 
from child rearing to retirement. They value their health 
and financial well-being. 

TAPESTRY 
SEGMENTATION 

OUR NEIGHBORHOOD 
• Married couples, some with children, 

but most without (Index 149). 

• Average household size slightly lower at 2.50. 

• Found throughout the suburbs and small 
towns of metropolitan areas, where most 
residents own and live in single-family 
detached homes Ondex 142). 

• Most homes built between 1950 and 1990 
(Index 129). 

• Households generally have one or 
two vehides. 

SOCIOECONOMIC TRAITS 
• Education: 34% college graduates; 

nearly 66% with some college education. 

• Low unemployment at 7%; 
average labor force participation at 61 %. 

• Most households income from wages or 
salaries, but a third also draw income from 
investments (Index 154) and retirement 
(Index 166). 

• Comfortable Empty Nesters residents 
physically and financially active. 

• Prefer eating at home instead of dining out. 

• Home maintenance a priority among 
these homeowners. 

Now The II'Idoa"'f"'1'"tI tn. ratlo of the ~ nt. tel the us fal. multlpllod by 100 
Consurrw pNf~ '''' ostIlNt4id from dlU bJ' Gft( MRI 
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WHO ARE WE? 
Down the Road is a mix of low-density, semirural 
neighborhoods in large metropolitan areas; half are 
located in the South, with the rest chiefly in the West and 
Midwest. Almost half of householders live in mobile homes; 
approximately two-fifths live in single-family homes. These 
are younger, diverse communities, with the highest 
proportion of American Indians of any segment. These 
family-oriented consumers value their traditions. Workers 
are in service, retail trade, manufacturing, and construction 
industries, with higher proportions in agriculture and 
mining, compared to the US. This market has higher 
unemployment, much lower median household income 
and home value, and a fifth of households with income 
below poverty level. 

TAPESTRY 
SEGMENTATION 

esrr.com tapestry 

OUR NEIGHBORHOOD 
• Two-thirds of households are owned. 

• Family market, primarily married couples 
or single-parent households (Index 145). 

• Close to half of all households live in 
mobile homes (Index 808). 

• Four-fifths of households were built 
in 1970 or later. 

• About 18% of owned homes are 
valued under $50,000 (over 3 times 
the US percentage). 

SOCIOECONOMIC TRAITS 
• Education completed: 37% with a 

high school diploma only, 38% with 
some college education or a degree. 

• Unemployment rate is 11.6%, 
higher than the US rate. 

• Labor force participation rate is 59.6%, 
slightly lower than the US. 

• Family-oriented, outgoing consumers; 
they place importance on preserving 
time-honored customs. 

• They put a premium on convenience rather 
than health and nutrition. 

Nott! Tho IndcJlt fOpr9SQI'\ts"" ratIo of me tegnont raw 10 the \IS ra~ multiplied by 100. 
CoI'llIftTloW PfVl0r.nc9S~,. ItSb'mat9d rromdata byGfK MRl 
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WHO ARE WE? 
Midlife Constants residents are seniors, at or approaching 
retirement, with below average labor force participation and 
above average net worth. Although located in predominantly 
metropolitan areas, they live outside the central cities, in 
smaller communities. Their lifestyle is more country than 
urban. They are generous, but not spendthrifts. 

TAPESTRY 
SEGMENTATION 

OUR NEIGHBORHOOD 
• Older homes (most built before 1980) 

found in the suburban periphery of 
smaller metropolitan markets. 

• Primarily married couples, with a growing 
share of singles. 

• Settled neighborhoods with slow rates of 
change and residents that have lived in the 
same house for years. 

• Single-family homes, less than half still 
mortgaged, with a median home value of 
$141,000 (Index 80). 

SOCIOECONOMIC TRAITS 
• Education: 64% have a high school diploma 

or some college. 

• Unemployment is lower in this market at 
7.4% (Index 86), but so is the labor force 
participation rate (Index 89). 

• Almost 42% of households are receiving 
Social Security (Index 1 SO); 28% also 
receive retirement income (Index 160). 

• Traditional, not trendy; opt for convenience 
and comfort, not cutting-edge. Technology 
has its uses, but the bells and whistles are 
a bother. 

• Attentive to price, but not at the expense 
of quality, they prefer to buy American and 
natural products. 

• Radio and newspapers are the media 
of choice (after television). 

Noto· The Indo'A,...,tI the raUo of the wgt'I'Oftt mo to the us r<1~ MJhIpl'-d by 100 
Const.met ~f,"",,".19 fttilNwd from data t, GfK MR!. 
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NET ABSORPTION ASKING RENT 

BY SUBMARKET TOTAL SF VACANT SF VACANT'll> AVAILABLE'll. CURRENTQTR YTDABS UNDER CONSTRUCTION CLASS A CLASSB 

SF 

58,538 )I Jl S20.25 1L SI4.96 

CBOTOTAL 3.158,324 703,314 22.3% 23.7'11> (1,380) 58,538 $20.25 $14.96 

1,291.061 474,492 36-8% 36.3% 1,070 (U05) $13.56 

FAR NORTHEAST HEIGHTS 1[ 955,m 1L 109.@!j1 11.4% II 12.2%JI (7,694) ]L (un l[ 1_1 Sl4.10 

271.052 43,695 16.1% 16.1% 

~L 599,S~ 17.6% If 23.0% II 37,422 11 Q14,874) II IL $22.50 II SI6.87 

855,300 123.543 14.4% 22.2% 4,232 35,875 S15.22 

..I -]C 33,049 

595.167 103,654 17.4% 11.5% 8.soo S14.01 

~I 182.412 11 19·9'1. 11 29.8% 11 -II 30,856 

1,790,502 332,338 18.6% 29.0% 7,056 36,989 $18.56 $16.26 

~[ 1101!iI1 33.9 ... 11 29·~n 1,000 II 5,@1 I_I $16.95 

SUBURBAN TO~L 10,965,528 2,105,498 19.2 ... 24.8'" 43,086 33,590 $20.95 $15.93 

92,128 11 II $2O.U II m.lZ I 
AVAILABLE FOR SUBLEASE 

BY CLASS " J' '.,. 
CBO SUBURBAN 

4[ 53,168 -- - I 

9,675,353 1,958.949 20.2% 26.0% 18.670 125,924 

11,930 
----I' 

14,123,852 2,808,812 19.9'l& 24.2% 41,706 92,128 2,132 171,380 

With an average vacancy is 19.2% Albuquerque's office market is very weak, but only in particular submarkets. The north valley is 
relatively small submarket and not tracked. 

( 
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NET ABSORPTION ASKING RENT 

SUBMARKET TOTAL SF VACANT SF VACANCY AVAILABLE .. CURRENTOTR YEAR TO DATE CONSTRUCTION SF NEIGHBORHOOD POWER 

Cottonwood 4,U6.B71 122,448 3.0'11. Z.6% (14,228) Z6.881 514.35 SZO.OO 

Oawntown 11 615.6.4 1[ ~[ 25.8% II 1 • . A ] [ -]1 (10,000) II 22,554 

Far Northeast Heishts 3,'66.193 Z35,096 5 .... 9.3'11. (36,356) (6,484) $16.13 

North 1-25 II 3.Z73.804 11 ~l 4· ... n 5.0'10 II ~I (83.510) II II $10.69 

North Valley 1,000,058 91.100 9.1'" 7.6" (2,293) (7,190) 

Northoast HeIJhIS ::JI 4,357,565 ~ I 293.283 11 6·7'1(,] 1 4.A J[ 19,979 1[ 106,020 II JI SU.76 

Rio Rancho 2.156.804 37,369 1.7'1(, 4.3'11. (9.aao) Zl1,663 U.OOO $13.26 

South Valley II 1.155,944 : [ 187,679 1[ 16.2'11oJ I 26.1 ... 11 45,65211 3l.62!]( 74.740 

Southeast HeIJhts 2.943.164 198,038 6.7'1(, 8.7'1(, 2,385 59,383 SU.34 

Unlven;ity 

Uptown 2,276,718 172,216 7.6% 3.5% (1,983) 8,657 118,000 

West Mesa It 2.115,010 , 74.499 11 3.5'111JI 6· ... 11 1.406 11 10.665 11 41.117 . 
Total 29,018,629 l,777,OSZ 6.1 .. 6.'" -....J . 2,632 347,273 Z67,4U Sl4.85 Sl6.20 

-....J 

~ 
ASKING RENT 

BY PROPERTY TYPe TOTAL SF VACANT SF VACANCY AVAILABLE .. CURRENTOTR YEAR TO DATE CONSTRUCTION SF RENT 

Community 2,256,713 135,583 6.0'10 8.3" (2.400) 517.90 

F ...... standl'" lL 8,497.186] C 190,736 11 ~L~I 39,923 )L (3,795) I( 88.117 11 513.82 

..... hborhood 7.105.232 824,582 ll.6 .. 10.5" (50.173) 79,524 114.85 

~ IL 1.424.623 ]1 (60,938) II -4.3"' I[ -5.6'1(, II 4.050 I[ 234~ 516.20 

~m 2,043.aol 15,938 0.8'" 3.7" 2.272 $9.52 

SpadaitylTheme II 219,876 IL ~I 14.4" ]1 0.0% ][ 11 6,958IL: US,ooo] I 544.50 

Strip 4,976,420 400,897 8.1 .. 9.2% U.543 7,458 61,Z94 512.09 

~ RIIIJanaI II 2.190.336 11 146,767 1[ _ 6.7%][ 7· .... 11 (2,7U> I[ 33,@ I 143.00 

Urban Re1a11 304,442 91.931 30.2'110 34.2% (10,000) 513.68 

Total 29,018,629 l,m,052 6.1 ... 6.S" 2,632 347,273 267,4U $14.65 

With an average vacancy is 6.1 % Albuquerque's retail market is very strong, but only in particular submarkets. The north valley 
vacancy is 9.1 % and has experience negative absorption of space. 



NET ABSORPTION ASKING RENT 

s~markst TOTAL SF VACANT SF VACANT % AVAILABLE % ABSORPTION YTOABS CONSTRUCTION WHlDlST. R&D/FLEX 

AIRPORT ]1 971,o09 1L 1l1.@ 1 11.S"' IL~[ -I[ 6,0001C=: II S4.7!11 59.98 

DOWNTOWN 3,146.956 398,860 12.7% 12.5 ... 90.350 $4.56 

171.664]1 JI JI ]1 II 
639.334 15.059 2.4'" 10.5% 

~507 n 845.557 11 5.3% IL ::i!!11 72.593 11 122JB7 ]1 42.510 II S6·~ l 5B.30 

NORTH VALLEY 1,583.838 115.749 7.3% 10.3% 989 (30,296) S6.lS $8.69 

NORTHEAST HEIGHTS II 1IJ4.707 11 42.991 11 10.6"' 11 15.4%]1 -ie 4.160 

RIO RANCHO 6,091.450 133,902 2.2% 2.7'1(, 6,864 (38,626) S6.l0 

II 42,348 

1.552.183 170.001 11.0% 9.8% 1.500 2,429 S5.58 SI3.97 

188.761 11 45.516 11 24.1 ... IL 10.1% II ]1 
4.112.686 145.462 3.5'" 8.2% (23,100) 131.736 S6.21 $6.19 - 330,218 11 If S5.10 II S9.Z4 42.510 

ASKING RENT 

BVCLASS 

GENERAL ItilUSTRIAL I' II II Ih. ,I 59,10611 42.510 ~I 56055 1 
35.676 $9.24 

WAREHOUSE/DIST. ----" " .I 235.506 11 II S5.10 I 
37.386.940 2,403,814 6.4% 8.9'!It 95,336 330,288 42.510 16.34 

With an average vacancy is 8.9% Albuquerque's industrial market is relatively strong, but only in particular submarkets. The north 
valley vacancy is 10.3% and has experience negative absorption of space. 
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Markcl Trcnds 2011 , 

Urban Land A ,. 11 b nslilule partnlents are a a out . . . 

• People 

• Ideas 
II ~r:wt~~nd People - Albuquerque's Math 

• Capital • Demand = Population / persons per house x 
% of population that rents 

OR 

The Albuquerque MSA needs 1 apartment 

units for every 10 peoPle . ~ 

~Trr,~~nd Based on that, we need ~ 
------------------------------------
• Albuquerque - ok today, needs 1,350 units a year 

• Rio Rancho - underserved by 4,600 units 

• Los Lunas - underserved by 796 units 

III rn'!\~~~nd The renter or 20 I 0 

• Gmndkids of the baby boomers 

• Never known a world without Internet Coogle 
• Google has been their go to resource since age 10, 
taday's go to resource is Facebook (27% of them use 
FB as THE resource for recommendations 

- • MTV has always been a reality TV Show channel 
(they used to play music videos? 

• Seeks and expects immediate feedback (think Vid~ 
games, ebay, etc.) • • Is likely to have 10 to 14 jobs by the age of 38 

79 

Chanlft In uslnl online dusmeds, 2007-2010, by pneratJon 
W IIIImIft users who,. tItIIiM tiI$SIJ'Itds such as 0IJ9If1St _ tint 
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Baby 
Boomers 

75-79 
70-74 

65-69 
60-54 

55- 59 
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45-49 
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Gen Y' or 30-34 

Millennials 
25-29 

20-24 

15-19 

10-14 

05-09 
00-04 
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Market Overview-Demographics ; 
Two biggest renter populations.,:' 

-"Me" generation 
-Greatest generation of in terms of wealth 
-Wealth = home 
-Large "collection" 
-Focused on health and longevity 
-Spatial mismatch of housing 
-Wants large 1 bedroom residence (no room for kids, but 
large enough to hold their collection) 
-Active Traveler 
-Was told "ask not what your country can do for you but 
what you can do for your country" 

2015 Age Pyramid 
3A 

&.0 

~ Boomers 51-69 (74M) -­
L .-J 

lOA 

1 
10.5 

10.1 

~ k 

I Millennials 19-37 (83M) 

.9 

l 

-The top 10 jobs in 
2010 didn't exist in 2004 
-10 to 14 different jobs 
before 38 
-20% of their college 
education was irrelevant 

Men I Women by the time they 
- --------------- --' graduated 

-12%+ met their 
spouse online 
-Lives out of a backpack 
-Never knew a day without Google 
-Asks Facebook friends for advice 
-Pursues experiences more than "things" 
-Needs constant feedback 
-Multitasking (crams 28 hours into a 24 hour day) 
-Has more tie to Facebook than their country 
-Asks their employers "what can you do for me?" 
-Marries later 
-More likely to stay at home with parents 
-Highly transient 
-Not likely to buy homes 
-Cares about global more than local 
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• Less is more 

• More == Adventure/ 
Experience 

• Quality of Living 

• Downsizing 

• Travel 

• They don't want to 
share the same 
residence 

Both a,ge the new '------------

Mille 

MYSTATa 
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• Over a third of all jobs 

• Fastest growing 
segment of workers 

• Knowledge based 
workers 

·Creative class looks for: 

- Talent 

- Tolerance 

- Technology 

Baby Doomle: 

ffJ North Fourth Street 



CostsOfL-
Interest In buying a home and hils 
the resources to do so,ll's a very good 
time to do thot" 

The NAR says that with rent growth 
rate projectfons ofl.S pcn:ent In 2012 
and 3.8 peRlCnt In 2013, thecost ar· 
rows will soon point toward hODle' 

ownership. ·One of the oonscquences 
of: this [situation) Is that for folks who 
have been on the sidelines for quite 
some time looking, It may be the right 
time to get Into the modet," says the 
tmde group's Molony. 

Chen looks 01 a metric coDed the 
price. to· rent ratio. BCI\\'Cen 1990 and 
2003, the average prlce.to·rent ratio 
was 9.6 before jumping to 18.5 In the 
Om qumer or 2006. It has fallen back 
to 11.3, which Chen says shows thot 
owning Is stili more expensive than 
renting. 

"Even though rents are rising. they 
haven't caught up; she says. "OVer· 
valuation of rents relative 10 home 
prices has beeD declining for a cou· 

D 
urlngthemld·2000s, Camden Property Trust's Ric Campo 
remembers seeing renters who were leasing $I,OOO·pcr. 
month apanmenLS mDVlng OUllO buy $400,,000 homes. 
And he only ever wondered one lhlog: "How does that 

math work? We knew It would end bodly~ 

pie of qumcrs. I do anticlpate that to 
come back to normw over the next year or two." 

But historical trends onl}' play part of the role In the cosl differ. 
cnces between the renter and owner lifestyles. Data from KipUnger 
and the New York TImes Indicate that buying a home doesn't pay 
for Ove years when up.front costs such as utilities. furniture, pest· 

Campo wos JighL The cost DC owning a home had 
greatly oulstrlpped the cost of renting. with zero­
down, Interest-only loons and thc promise of oppre· 
clation luring renters into ownership. When every· 
thing collapsed In 2008, however, the cost to rent and 
own both feD 00' a cliff ond only started to recover 
In 2010. 

Now, rising rents, oomblned with low Interest 
rales. could make homeowncrshlp look like a deal 
again Cor those who con gel credit and afford the 
downpayment ror a house. 

The Case·ShIller U.s. house price index has fallen 
33 percent from Its peak In the Ilrst quartcr oC 2006 to 
the third quarter oC2011. "Definitely in some ports or 
the country, aO'ordablllty Is at levels we haven'l seen 
In a whlle; says Rels' Sc\'Crlno. 

Others agree. "Homc prices are vcry cheap; 
says Moody's Anwytics' Chen. "For onyone who has 
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control services, and the yard care that's Incurred when 
~ a person moves from a one· bedroom apartment to a 

t .. three.bedroom house are considered. 

I I 
With Up·frODt costs likc these, It will cost $18,674 

more to rent than own In the first year. That number 

I I fnlls to 514,502, $9,744, and 54,37910 the subsequent 
1111: __ three years. By year 6ve, the homeowner saves SI,646 

I In the long term. owner· I by having bought BUI II takes a lot of expenditures to 
ship SlID hilS all till! male· th t Int. 

Ings IlJr giVIng consumers get to a po I the besllllVestment I But consumers are sa\1ng more, and the cost of 
H=~~r:;=~ I owning aDd renting are moving closer logether. So If 

I ~ ~~~t=:I1 Jobs pick up and home prices stabilize, homeown· 

I far out~gh die pocket. I ershlp could again gain favor In thc eyes DC many 
books and equity levels 01 Am ri 
most Amerr~ maltln9 e cans. . l I rentllSlncredibly cost· I "We're not Pollyanna. Ish about ibis; says thc 
em~~ ~arap=lng In NM He's Bibby. ·If mtcssta)' at these generotfonaJ 1ov.'S, 

, , housing prices stabOJze. and reots J1sc, you will see peo' 
~ e-2- - r# pic take ollOther lookoi homcownersblp." -LS. 
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Rent vs. Own-why? 

o Value of Lifestyle 
ldtaeI Pcstronk picked a funny tUne to begin an apan­
ment IlOmpany. *11 was 2007, and 1M!!)' sIJl&Ie penon 

nted to buy; says abe presldena of PhDadelplUa­
bnsedPost~y.iddlhasslncebulltDponfo1ioor 

l,500rentaJ unHs In and around theClt}'ofBmthedy Wve. "People Just 
wanted to own. 1hey0\'Cdooked mdonal analysis. Now, people are real­
I:IJD& '\tAJw,lflwanttoown,lt'sgolngtocostmorepermonlhmmpared 
to a rental, and Ifl need to mmoe in the next ih'e yem. rm not going to 
make out \\OllR on the im"\'StIDent.''' 

caD It a re..dju:sUnent to rationality. Caflft renter nation. But,~ 
e\'ef you call It, consumers ~ to be findtng more eammnlc wIue 
tmliD& rigbllllJW as opposed to bu)ing. "People hiA'C begun to reaItz.c 
Chat them-sale 1I1llIb:I(has) rmI rtsb assodated y.ith It." says ChristIne 
AnJ,gon, prafdenl of Santa Monica. cali[-hued opanment 11.5 Rent. 
mOl. ., Ihlnk that's the morepennanent shift. \\lhelher peoplewOlllaw! 
along-lenD, sustained preference m renting \1l1S11S OI'Infng Is going a 
liuIe 100 far out on II Umh" 

\\'ben it mmes to real monthly IlOsts assodated with rentill8 
\1!fllllS m..'IlIng. Its nearly unanimous that apanmenl dM!IIers rare 
much bener Ihan their Io1ngIe-flUllily llOUJUerparu. AcconIing to Troy, 
Mich.-based housing policy am.'Oatte CommWJlty Housing Nenwrk. 
lI\~ an lIlY msts ror homem\'Jlers range between $60 o.nd $110 
a month (or Insunmce, SUO 10 $150 for pmpell)' taRS, S20 to $60 for 

pm'lllC mongJIgI! insurance, $40 to $100 for association fees, and $100 
to $200 a monlh for matntenance msts, 8\'I!mged 0V1!t' II 10-}1!ar period. 
Inoompartsan. renters payonly Sl3 to $45 per month fOr ren1f!f"s insur­
ance. shomd theye1ec:t 1Dew:n place a polley. (Formam on the 6nandaI 
CXI5b ofboth 1lBI)ies, see "Costs ofLMllg," opposite.) 

Then Ihere an: the 1nUmgIbIes. 
Comider !hat, acwnfiD& to an August 
3)1 J Rentatm SUJ\'ef. Itl peroem of t 
u.s. adulls no Imp amsider 170\'11-

lug a home to be the most essenliaI I 
pan or Ibefr Amedcm Dream. By ana­
lyzing mbies in ' "New AmeJiaID I 
Dream Coorest," Ren1.mm found the 
tap themes that Americm mngQT!f'l'S I 
dre.1m about _f1en they're not dreGm- I 
IDg aboul2S kids and a pIcbl rena­
freedmn ium debt. the mobility to I 
tmu, bamg a gJ1WJlr implld 00 lhdr 
society, ftwmct1) saaIiDly. and the ben- I 
efil ofhavinga more.5ln!SHree JifISl)ie. 

~ , 
I 
I 
I 
I 
I 
I 
I I~ die JmI value rub be- I 

tween I1!IIlIIJ8 and 17o\'II!ni has badI­
doDaIty CIIIIIe dlR\'Jl1o Wl!ahh creauan 

nteds dl starting a r:;m. 
' ~thallfVS¥e, , 

lbroItgh the buI1dlng or eq­
UiC)'.. ~bk:h emu on the 17o\'JIeI'-

~ ___ r# 

Iobfp ~bulllDllo the naalBtCtm In fad, it is not IDIIIl year 
2D that II fJpIcaI holDClOWD« pays lem in Ioteresl than II R!I1tI!r 
pa)'lifanenlinammparablechdlng.lDDnflngtonmKane,. 

~~~ c:o-bmderofSeaUJe.based J.ep:yEsauwScmce.. 
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The am.sequeDI: requtremeDl that homeowners stick to 
lheIr !mHmem guns aim precludes them £rom additional 
IIf2styIemdmobllilybenefltsafl'mded to the reD!lY-beneflts 

tbt;ue amplified In a IDUgJl eamomy. 
"I Ihfn1 the}'Jlunget gem:ntIIon liRs the mobility and OmdbD· 

Ilyofbeing renteR. I lhInk Iheyllb wbanlb.1ng with lessor a com­
IIUIte arxI moreor a lUestfIe; S3}'i Marcus & Ml1IJcbap's Nadjl. 

Nadj1 is ri&ftt on Ihe ball: Aa:ording to Census dma released in Sep­
tember 21011, Amedcms me caking 2S.1 mimIlcs, on ~ to com· 
mute to wmt. but city dweDen often dm1! nearty 10 penzntage poiDI5 
less chan their mburbm munlelpUlU. 

sam. tbe noiion that the next generation \\o-on't buy II home is not 
realistic. Nodji 5B)"S. "At some point, rents will go up, end home prwes 
will stay down, and (that) s.bould IlOmpel home bu)ing by 2014~ 

\\bedier fuwrehomeownersacaze grmterwlue by Irmlsdng In hard 
BI5II!I5 nmafDs to be soon. While OIvneBdkll'tIlIlize slgniDamt nmms In 
thcmld-~elpCdSsuggesabdtereamlngsCl1Dbehad\'lasrnc:hSlooc 
1B70,s:IIdmublmd l1!tUm5on lmmtmenl (odjustcd furinOatlon)tmll 
m.uaged7penmt. nOleS .'Wl srrret /OUTnIJlODaodalnnalysl Jadr; Hough. 
1he long-term n:clretums OIl housing 1maUnerIIs?7.em. -C"W_ 

MUl.TlFAMILY CttanM JANUARY 2012 n 
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Demographics-Generation Y \' 

Amanda Aun .... LeaDlnD ConsulUItt. Tho Bucclnl/Pal1ln GtaUp. Wilmington. DoL 

10 Things 
Gen Y'ers Bring To The Industry 

1 Cultural acoeptance. 
• There are women and men of all 

different cultures and ethnicilies In 
almost evel)' field of residential property 
management now. Such acceptance has 
made the industry more appealing and 
comfort:lble for employees and residents 
of all backgrounds. 

2 Sense of youth. Gen Y'el'S 
• have delayed their tmnsltion from 

childhood to adulthood. We embod~' the 
idea of staying forel'er ~'oung-a mlndsct 
Ihat is contagious in Ihe office. It's 
important to feel youthful and energi7.ed 
on the job, regardless of age. 

3 Healthy competition. I am 
• II member of "Genemtion Tro­

phy." We stril'!! to be the VCI)' best we can 
be-but we want our accomplishmcnts 
10 be acknowledged. It's alwnys fun to 
h:lI'e an apartment that two different 
pmspccL~ are interested in, bringing thai 
"Who's going to rent it flr.;t?" menlality 
Inlo play. Healthy competition Is nCloer a 
bad thing. 

4 Blg h-performance. I'll 
• admit it- sometimes 111~' genera­

tion can be.a little high-nmlnlenance. 
But we also believe In our own self-worth, 
with a focus on high-perfonmlllce. So 
long :L~ we focus on the lauer, wc're 
improl'ing the Industry. 

5 Multitasking abWties. 
• On a typical day, I am lotting 

down a maintenance requesl while 
Inputting a renl:ll application and 
an~wering the phone all at the same 
time. Gener:llly speaking, (len )"er.; can 
multi task like no other- checklng e­
maiis 011 our snlllrtphones while talking 
on the phone and working on a database. 

6 Technological savvy. I use 
• a sl1l:lJ1phone 10 acceS$ e-mails in 

84 UNITS September 2011 

and out of the office and frC(IUently reach 
out to residents through Illy community's 
Fm:ebook page- both of which come 
quite natu .... lIly to mc. I knowex;lctly 
where to cI iCk. ... 
7 Workllife balance. My work 

• life Is Important- but so is my 
per.;onallifc. And I don 't think that's a 
had thing. (jcn Y·er.; are reaffinnlng a 
healthy sense of balance. which can 
improve work ethic and yield greater 
OI'erall satisfaction In Ihe Industry. Who 
doesn't like a lunch date with a friend or 
family member as :I nice break in the 
day? 

8 Sense 01 style. There has 
• been a shift in the ide:l of a husi­

nes.~·c;L~ll:ll dres.~ code throughout the 
Industry. Gen Y'ers stili respt'Ct Ihe idellOf 
dres.~ing professionally (well, most of us) , 
but we've taken a bushlL'ss-casual dres.~ 
code straight from the runway and Inlo 
the workplace. I hal'e an obsession with 
the latest shoe styles each se;L~n and I 

always keep up-to-date with colorful jew­
elry and accessories- both of which 
make me excited to dress for work each 
morning! 

9 Innovative ideas. We may 
• be young, bUI we're not afr:lld to 

speak up. The Industry is always looking 
for new and Innovalll'e Ideas, and Gen 
" 'er.; have a lut of insight to offer. The 
challenge is to know when to speak up 
and when to be quiet! 

1 0 Additional perks. ~I)' 

• genemllon is said to be some­
whal hard to pIClL'iC; we expect to receh-e 
great benefiL~ and incentives when we 
enler the workpl:lce. Fortunately. the 
industry is starting to appClL'iC LL~. SO for 
those of )'ou Il:lb}' Boomers who are sud­
denly enloying Flex Fridays, you know 
who to thank! .. 

If you would like 10 be considered lor a lulure 
End Points column, please contact Lauren 
Basion al 703/797-067B or lauren@naahQ org. 

www.naahq .org ( 
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Demographics-Generation Y 

Four commonly held assumptions about Gen Y 
that are true, but maybe not in the exact 

way that you think. 

26 UNITS December 2011 www,noDhq ,org 

1. Demographic 
makeup-Gen Y will 
not be the same as the 
renters of the past 
2. Housing Prefer­
ences-Gen Y will 
rent longer 
3. Urban/Suburban­
Gen Y, prefer urban 
until they have kids 
4. Communication­
prefer to be online or 
texting than dealing 
person to person with 
leasing/management 
staff 
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a mortgage, but they'll become more interested In 
buying a home over lime, as they're more able to 
pullDgclltcr a downpaymalt; saysKeDl Colton, a 
formcrCF.O of the NAHB and oo-authorofHous. 
lng360, a survey of some 3,005 homlnmers and 
renters mnduded In October 2011 to measure in­
terest In homoownershlp. 

Demographics 

Data from Housing 360 back Colton up. The 
survey found thlll despite the recession and hous. 
Ing crisis, 29 pen:eDl of renters-up ID 2 mIIDon 
potentIDl bome buyers-are mnslderlng buying a 
home In the next two yearslfftnandngcapabilJtles 
Improve.. In fact, the survey found thaI 69 pelt:ellt 
of renters already think DOWis a good lime to buy, 
wI1h 35 pen:ent of them ruunJng the inDbnily ID 
smre a mongo8C or put together 0 downpaymeni 
asthelrlllDjorlmped!meDl to purchaslng. 

"All of the data, both anecdotal and hard 
faet, point to 0 reluctance among consumel5to 
buy a bome right no\\'; agrees Hessam Nad)" 
managing direaor of resean:b and advisory 

hen It mmcs to housing ~tlstlcs, plnpolnllng actual 
demand, pllrtJa1lady when I!X1J'apolated to II spcdBc 
mmket or os:scll)pe. can be beguiling. At the macm 
lew!, apanment owncrslm'C enjoyed a recent surge In 

prospects who are readily converting to leases, helping ID power the mul· 
IifamlJy Indusuy out of a real estate recess[on and drive occupancies and 
rent levels ID hislorfc highs. In ra~ wcandes are expected to hit aD·1Ime 
Jov.'S In 2012 of 8lOUIWI4.5 pen:cnt. acconIing ID the NAB, v.bIIe nadonaJ 
rentgmwth Is pegged UlIUl)'Where Crom3 pen:ent to 7 pemmt (depending 
on the sow-ce) m'Cr the next sewraJ years. 

StlIl, unempJoyment condrwes to remaln high, ondhouschold aeatlon 
Is aD bUlstagrumt, so the question remalns: Where are aD ofthcsc ne\\'rent· 
ers coming &om. and wdIlhey keep on coming as renlll rise In a dour em· 
p10yment sceruul011be ansv.'Crsdcpend on one gencratlon-Gen Y-and 
Its job prospects and propenslry to mise families. 

services for Encino, Cal1L-based multlfamlly Investment services 
finn Marcus and MJIllchap. "You have incredibly low Interest rates 
that are very entlclng. and home prices that are at multldecade lows 
In tenns of overall arrordabOlty, yet people are not bu}'lng homes 
because they canlt qualiJ}' for the loan or they're afraid of further 
deterioration of tbatim'eSllDellL" 

Jobnseywams Iha~ should D general remveryand stablllmtlon of the 
for·saIe houslngm.orketoa:w; it muld mme Dl a t1mewhenlbe Gen Y de. 
mogmphfc Is cydIng Into 1Il10tber c:rttk:aI perI~ affecting Its pun:baslng 
dedsions-tbat of aeallng 0 ramUy. -ReDllll houslng Isn't built to mise a 
ramlly-It's not that lI£eslyle. At some point, a portion ofrentel5opl to have 
families and become homeowners; Johnsey explains. '"Ihe average age 
for hnving a chlId Is 27. So whlIe Echo Boomers (Gen Yers) are ages 18 ID 

27, the ovemll multifamily rental marItct, begInnJng with sllldem housing 
and u.nf\'CI'sIty m-loatted apartmel11S, foIJowed by imdltlnn· 
aJ market. mte rentals, Is expeaed ID be very robust. But we 

~ see a slng\e-famlly housing boom by 2020, as more Echo 
11 Boomers gel man1edand stnrt having chlJdren." 

"I think the cake Is baked, and we're looking III prl· 
mary renlaJ demand over the next decade mmlng from 
Gen Y, loosely defined as people born between 1992 , 
and 1!I95-and there are 45 mllllon of them; says Ron 
Johnsey, president ofDaIlas-based apartment research I 
flrm Axlomeutcs. VlnuaDy all apanment owners and 
opemtors agree and have tailored both theIr product I 
type (see "Design Demands;" on page 39) and market-

1HEWIJINIR: 

Others aren't so sure. "lbe muntty Is on the wsp of I fundamental changes In our housing d)rnan!Ics-pref. 
erences are driving more people away from the typical 

I suburban house and toward the type of lI£estyIc that 
rental housing offers: says the NMHc's BIbby. "PamI· I lies with chlJdren made up more than half of house· 
holds decades ago, but they made up onlyone.thlrd of 

I households In 2000. By 2025, they'D be closer to one-

Ing programs (see "Marketing lug-Df-Wa( on page 38) I 
to lure apartment.hungry Gen Y mnsumers. 

"The wave 01 Gen v 
resldenlS heading toward 
rentals WUI see a massIYI! 
peak In tho next "va to 10 
years. wI1JdI bodes 
lor tho apar1ml!nt sector. 
Whether that wallO con­

unues once Gen Vers have 
kids and Ib& ecanomy 

sees a general stabmz3· 

8fth. By 2025, Singles and unrelated indMduals liv­
lIng together will make up 40 percent or households." 

Take It while you am get II, 58)' slngle-famUy hous- I 
Ing experts, who elCpCCt Gen Y to cycle out of the rental 
marltct as wage growth stabIlIzes and mortgage lend· I 
Ing loosens llgalnsl a backdrop of expected rent lncreas­

, 0011 remains tD bI! seen. I es. "RIght now, our mortgage sysleDlls broken, and there 
WhIch could speD yel another boom In the share 
of U.s. households that opt to rent \'ersus own 
their home. -CHRIS WOOD are people who are renting nm\' because they can't get 

~ ___ rt# 
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ABODO names ABQ as high rent increase 

Albuquerque rent hike among the highest in the country 
M" Sl , ~1~. Z:)Mn hiLl! Upd.tnl M., Il ~l', '.1.,nIlo'tn hUJ I 

4HDU~TRI~' TAO~ RlcfdenaalbllC&wt 

"~n ItcomfttOI~>l~ .. at~I1<t. t1utlookat bftt ~ to< rbi, OIthat. 
AUl11llnC"I 'lllf'b" "lllln1.tll, til , 111rm . 

Dul uur = Iw W AlIrull1lr',,"" t«"ull\ lWIck lhc: 10" uhwu ibt,. wd L1u L".lhc: 
."'" IwI:l1llWllkct. 

Hue are the two eve POJlIlIDII CIAte • 

...... .... 
f....,. 

~ ..... 

• AIhIl'lIlMl}Ir<" pMmI til<- rlth,h hlghNlt rrnt in ...... ", in thr 
,be apanmemlaslllllll wtbure ADOOO • 

• tlU ""I <cuI u( ~ .... I..wtlll <1Jw"I.= buIII IUAlliuIjU.lljU' La 
I""wd IlIJ:iIl"t iUl"tlwc Il"ttl.".UIllkltq: 11 uUl' uf1ScUlCI • 

Ihc U1""l lu>:wy a"",UucullI. al"Utdiu!l~C.1WU11 

... -rl>.lt~. 

TIll. m.}'not~ "rrrrt'h'CTO thost' in Tl'21 ... ratl', Alhll'l'''''lU 
pnce$ have llffn c1lInbtn.l Cor monw. ~s have OCCUp.1/lC\' r~I 

l"l'Oneclin februru" tlrat A/buqurrqur ~Iftll 
lWlt.'t'UL 

CDRE's AIbuq\\e~ .1Ii<>~ post ... l<><;tI datil emler thb~ 
rtg1.I ... l"'mn<'nt Mmplrr..". and 'hM<- thiT IIffrr affnrtlohl<> 
lIItrealC5, 

ABODO didn't pfO\idc lpccillc doUal ilgurcs in 1 .. national I 
WIld Albu'luorqu. expmmctd .. .) ptICt'Dt lncnlIse In rmt &0 
:1UI6~ '\\-111,-\, 14'11""' ~u fltll lilt" r"lIth t" t ;.5 

S.dltlc: sa" lhc: 1nIcx .. 11Iu.' ..... 1U "'111 alll ""I."<,l1l.luu."., ttl 
Ktoma. ( III'. (uluulbuJ. Lt. Vl")lll" SouJo,", MUd R.h:fllh. 

ADOOO. '~'I.lult:d, -Albu<lU",qu •. '1JO<.1Jk.ll\,. tsfwl<", 
.n.~ .. ,. And Ind ll~ny C'XJ1Mf' h ..... o""n In mony gmt,1I1g ll.S 

adultS dthcr calft afford 10 buy . home or they don'I want '0 
the hAs~eoC ow~ one. WlIh homeownmhlp lUte: fA11tna. 
1wulIu",b IU l\l1llllllll' lu ,oWt. \I1ldllll ulllLdt •• 111111 uullli . .. 
\\1111 If I"" ltt,·.uIUi v.-

NATIONAL RENT REPORT 

DECEMBER 2015 
In what cities did i-bedroom rent prices change the 

most from April 2015 • December 20151 
FRANCI8eOY 
$3,404 
53.290 

HOW STATES COMPARE TO eACH OTHER: 

$500-$1000 

BIGGEST RISE 
a Las Vegas (+37%) 

II Austin (+25%) 

II Denver (+24%) 

.. San Diego (+11%) 

II Albuquerque (+10%) 

$1000-s1500 $ISOO-UOOO 

BIGGEST FALL 
a Milwaukee (-24%) 

II Fort Worth (-16%) 

II Boston (-9%) 

II Fresno (-6%) 

II San Francisco (-6~) 

The past year has been a volatile one for apartment occu­
pancy and rental rates, according to online apartment­
listing website ABO DO, based In Madison, Wis. Factors 
that could play Into rental rate Increases might Include the 
opening of higher-priced new properties and rising occu­
pancy rates from the rising demand for rental homes. Albu­
querque ranked among the top 5 markets In the country for 
Increasing rents, according to the site. 
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Metropolitan Albuquerque Market Summary 

Albuquerque's apartment market offers a fertile ground for 
home grown investors to "ladder-up" with an abundant 
inventory of small and medium apartment buildings. This al­
lows investors to move up as their equity grows. The map below 
shows the location and property type for all of Albuquerque's 
apartment buildings. 

• 201049 

• 501099 

• Sto19 

• Fourplex 
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100+ 231 52,487 61% 

50 to 99 119 7,949 9% 

20 to 49 236 7,136 8% 

5 to 19 795 7,259 8% 

Duplex- 3,635 11,724 14% 
Fourplex 

Total 5,016 86,555 100% 
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- - - -------- - --- - --,' 
Apartment Development Cycles ~ 

This map of Albuquerque is color coded to show historical apartment development in the City of 
Albuquerque by decade. The 1960s-1990s were noted for a steady growth to the north and east. Most 
development in the 2000s-today is near central business districts or along major transportation corridors. 
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Properties 
%of %of Avg. List that were 

REOlior # that fomplexes Price for overpriced as 
#of SSin did not on market # of sales % of market Averdge Median those that a % of Avg. 

Year sales sales sell that sold over$200K >$200k SOLD price SOLD Price did not sell SOLD price 
2000 51 1 2% 5132,324 5129,000 

2001 73 3 4% SI22,884 SI25,OOO 

2002 82 3 4% 5132,892 5133,000 

2003 102 :; 5% S132,680 $1 38,250 

2004 165 21 13% SI58,688 5152,000 

2005 215 97 45% 5188,840 S185,OOO 

2006 206 62 76.9% 44 21 % $232,060 S212,450 S252,303 9% 

2007 96 0% ? -- :> 25.9% 55 57% S230,604 $216,500 5261,84 14% 

2008 3 0% 171 1.8% 18 49% 5189,904 5205,000 5248,921 31% 

2009 31 16% 91 25.4% 6 19% 5167,680 SI76,750 5248,592 48% 

2010 19 47% 72 20.9% 8 42% 5185,197 5163,000 5224,664 21 % 

2011 25 56% 39 39.1% 6 24% $171,427 S168,OOO S216,921 27% 

2012 26 19% 44 37. 1% 12 46% S195,644 5185,500 5211,600 8% 

2013 21 5% 20 51.2% 12 57% ~201,648 S224,OOO S22I,345 10% 

2014 76 16% 60 55.9% 26 34% SI71,473 S166,250 5255,849 49% 

2015 64 9% 41 61 .0% 28 44% SI92,912 5183,250 S223,23 16% 
2016 ( 92 4% 15 60.5% 10 43% S194,158 5181 ,300 S213,48 10°(0 
QI-20 ?~ 

-.) 4% 15 60.5% 10 43% 5194,158 SI81,300 5213,48 10% 

Fourplex historical sales trends 
371 

% of total that sold 
400 

350 

300 
# of Fourplexes on Market 

250 
61% 61% 

200 # of Fourplexes Sold 
105 107 

150 

100 73 82 92 

51 
50 
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~ Albuquerque's fourplex market 
0'; 
~ has the volume of sales to be 

w statically meaningful for long ~ w term trend analysis. ", 

Tbis 15 year review shows in-
creasing volume and prices for 
this segment of the market. 
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Social Media 
PA RT OF TH E N EXT III EB FAMI Y 

We all know that Generation Y uses technology to connect 
with the world around 
them in more diverse ways and in greater numbers than any 
other age group. But 
how can marketers tap into this gadget-savvy, brand-aware 
demographic? The 

Demographics-Generation Y 
-- -- -----~---- - ~ ---I 

21ST J 

following statistics, taken from four recent reports listed below, provide an insight 
into the complex world of 13-24 year-olds. 
Brand awareness 
66% would look up a store after learning their friend had checked in. (Mr Y) 
• 43% have liked more than 20 brands on Facebook. (Mr Y) 
65% report researching the next model for their current product, immediately after 
making a purchase (Mr Y) 
• 71% report having liked a brand on Facebookjust to receive an offer (Mr Y) 
Social Media 
• 91% make their Facebook Places and Foursquare check-ins public. (Mr Y) 
·52% have over 300 friends on Facebook. Top 10%, over 1,000. (Mr Y) 
• 58% use Twitter "all the time" (Mr Y) 
• 40% visit Facebook more than 10 times per day. (Mr Y) 
·73% only consider someone a "friend" if they have hung out in person. (Mr Y) 
• 76% spend over an hour on Facebook every day (Mr Y) 
Gadget Ownership 
• 89% own a laptop (Mr Y) 
• 96% of undergraduates owned a cell phone in 2010, vs. 82% of the adult population. 
The vast majority of under grads possessed a laptop and an iPod or MP3 player, too, at 
88% and 84%, respectively. (PI) 

Adults younger than age 30 are more likely than those age 30 and older to own a cell 
phon~93% of young adults own cell phones compared with 80% of their older 
counterparts. (PI) 
• Nearly seven in ten (69%) teens ages 12-17 have a computer (PI) 
The Top 51 Stats for Generation Y Marketers 
• Nearly four in five teens (79%) have an iPod or other mp3 player (PI) 

·80% of teens between the ages of 12 and 17 have a 
game console like a Wii, an Xbox 
or a PlayStation. (PI) 
·Over one-quarter of students listed their laptop as the 
most important item in their 
bag-almost three times the number of students who 
chose textbooks. (CS) 
·Among student tablet owners, 86% believe tablets help 
them study more efficiently, 
and 76% said tablets help students perform better in 
class. (CS) 
·62.7% of US undergraduates surveyed had an internet­
capable handheld device. (CS) 
Technology usage 
• 67% access Facebook from their smart phone (Mr Y) 
• 59% visit Facebook during class (Mr Y) 
• 40% use Pandora (Mr Y) 
73% earn virtual currency (Facebook Credits (36%), 
Farmville Cash (25%) and Microsoft 
Points (17%) rank among the most popular.) (Mr Y) 

91 

• 75% upload photos via mobile (Mr Y) 
• 80% use 2 or more devices simultaneously while 
watching TV (Mr Y) 
• 93% of teens with a desktop or laptop computer use 
the device to go online (PI) 
21 % ofteens who do not otherwise go online say they 
access the internet on their cell 
phone. 41% of teens from households earning less than 
$30,000 annually say they go 
online with their cell phone. Only 70% of teens in this 
income category have a 
computer in the home, compared with 92% of families 
from households that earn more. (PI) 
Only 5% plan on buying a PC, 1 % use Gowalla, 12% 
use foursquare, and only 13% of 
incoming freshmen plan on getting a cable TV package. 

38% of students surveyed said they could not go more 
than 10 minutes without 
checking their digital devic~about the time it takes to 

fIt;;~ North Fourth Street 
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Urban Land . 
Inslilute What I! 

- - - ~ -- - - ---- ~-- ~ 

Urban Land Capt'tal Instltule 

$250B in 2007 to $12B in 2008 

us - CMBS Issuance 
In ($MII., 

$250,000 -r------

$200,000 .j--------------,,....-\ 

$150,000 

$100,000 .j-------

$50,000 +-----:~~h...,,,£~~-----_\_-

Market Trends 

Annual percentage of total apartment inventory sold 1990-2010 

16.3" 

1~ 

10" 9.2" 

." 7.n; 7.~ 

6" 
4.8" 

4" .3" 

2" 

B.n; 
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There is a direct correlation 
between the capital markets 
move from excess liquidity to 
no liquidity (above) and the 
decrease in apartment invest­
ment sales (left). 

( 
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Market Trends 

r:~rt~~:nd iDeas (like iPod) 

Urb~nLand Ideas Instllute .: 

• idea conUl1uluties == ideal cOlmll1uuties 

- Live / Work 

- Live / Leave / Gt·een 

- Live / Shop 

- Live / Leal11 

• idea cOlmnuluties == niclle 

• unfortul1ately the llerd 111entality of 

o 
: r~~ North Fourth Street 
~ -
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I!lD UrbBillaoo . 
InslllUle Idea #2: Live I Learn 

Unique design ond loeotion, top rents -~ 

II Urban land ld . 
IDSlIIUIe ea #3:_ Live / _S_h_op~_----,,--..--__ _ 

.s.. -'--I _.- """""-~ 

"thl. 
property out 
performed 
the market 
bySO.SO/.r 
ond the 
consultant' . 
proronnaby 
200/." 

....... , ....... nd "' •• ~. 'op ft .... lop a .. ", .. ~ 
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Market Trends 

Today's most successful apartments are 
breaking the stereotypical model that lender's 
prefer. 

Their uniqueness translates to higher rents. 

- Urban land d . WI IDSlllule I ea # I: Live / Leave I Green 

SilVER GARDENS 

Green Rental Apartl11ents 

l!I ll:s'WI~::ru' Idea #4: Live I Work 

"Leased abead of 
sebedule - market 
rate ond under 
30% oflneome 
units leosed nnt" 
- Dn-eloper/Owner 

--------
"I tblnk we 
could 
Build tbese all 
Day long" 
- Mark Allison 



o 

II ~~fCJ:!Id What isn't working .. . 

• Warmed over 1980's vintage design 

• Larger unit size vs. quality/design 

• Any location, at the end of the day, the small 
difference in land price is mostly irrelevant vs. 
the cost of picking a poor fringe area location 

I!III ~ffu~!Id What about apartment sites'? 

• 1980's - hundreds =.-r;: 'I 

• 1990's - dozens 

• 2000's - a handful 

• 201 O's- thanks to TOO 

zoning, MRA plans, 

and Rio Rancho - back 

up to two dozen 
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Market Trends ' 
.I 

l!DI r:'f,'M:!Id Build into the niche, find the GAP 

• Lenders don't want to hear this 

• The niche product is outperforming the 
market product by 2 to 1 

• Any location is not always the best location -
focus on walkability, activity, internet, and 
access to transportation (V4H) 

Urban Laml F tnslllule orecast ------------------
• Double Digit Rent increases 2011-2013 

• Values will begin to recover when capital is 
abundant 

• Niche Play's (i.e. idea cOIIDnunities) will 
continue to outperform the marketplace, and 
will continue to confowld lenders "cookie 
cutter mold" 

--~ \ r~~'< North Fourth Street 
.¢;,~ 



From an operations and efficiency standpoint, 
the sweet spot for an ideal size for an apartment 
community is between 250 to 300 apartment 
units. A community of that size typically will use 
a majority of it's staff capacity at full employ­
ment. 

From a lending standpoint, particularly for a 221 
(d) 4 loan from HUD, the loan had less regulato­
ry hurdles to overcome. In fact, the Marchi 
April 2011 issue of Housing Finance identi­
fied: 

~ --- - - ~ --- - - ----

Impact of financing 

The FHA will also propose some rules this year 
regarding large loans, some of which it is already 
testing to lay the groundwork. The agency is 
concerned about the risks posed by larger trans­
actions-in February, it had about 80 projects of 
more than $50 million in its pipeline. 

One rule already in place that's affecting large 
loans is the 18-month absorption requirement 
for (d)(4) deals. In the past, developers had two 
years to stabilize. Many developers are now re­
considering the size of their projects in light of 
the new requirement, sometimes proposing two 

:--_______________ 150-unit phases instead of a 

"In addition to the new under- emphasizing four principles- stance. 
Four New Principles F or instance, the FHA is now single 300-unit deal, for in-

writing requirements, there are sustainability, green develop-
other changes under way that may ment, urban, and affordable- Slower Processing 
make it a little more difficult for in its Sec. 221 (d) (4) program. Further complicating the 
market-rate developers going for- process for market-rate de-
ward. For instance, the FHA is velopers is the FHA's new 
now emphasizing four principles-sustainability, National Loan Committee (NLC), which reviews 
green development, urban, and affordable-in deals from regional offices before giving them 
its Sec. 221 (d) (4) program. 

When the agency began broadcasting these prin­
ciples, many lenders feared that it pointed to a 
greater shift-that a nongreen, suburban market­
rate deal would now be dead in the water. But 
Galante says that's not true. Those four require­
ments are merely strategic goals for HUD-a 
management action plan, and not a pnsm 
through which all deals will be judged. 

"It's not at all saying that FHA isn't interested in 
financing a plain-vanilla, two-story walk-up 
apartment in a suburban community," Galante 
says. "It's our strategic goal to expand our busi­
ness and make our products available to projects 
with those four principles. But if you don't have 
those four things, you're not going to be lower 
in priority for processing. " 

96 

the final seal of approval, started last September. 
Through its first four months, the committee 
reviewed 41 applications, rejecting only one deal 
outright. Any market-rate (d)(4) deal that's more 
than 150 units--or more than $15 million­
must go to the NLC." 
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Generations online: Activities 

Activities that are most popular with teens and/or Millennials 

Instant 

YlSita 
virtual 
world 

67 

8 

66 52 

4 4 

3S 30 29 

4 3 3 

4 

1 

Changes in social network site use, 2008-2010, by generation 
"of tntenaet users who use soda' nerwort sites, over time 

~ ~--~------------------------------------------
80 
70 

60 

50 

40 

30 

20 

10 

o 
MiUennials 

(1~33) 

GenX 
(34-45) 

VOUIliet' 

Boomers 
(46-55) 

Older SiJent G.L 
Boomers Generation Generation 
(56-64) (65-73) (74+) 

AD online 
adultS 
(18+) 

47 

4 

Source: Pew Researdl Center's Internet & American Life Project., April 29-May 30, 2010 Trac:kin& Survey. 
N=2.252 adultS 18 and older. 
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Millennial impact on transportation trends : 

The infographic below is one that the millennia! generation understands instinctually. It 
demonstrates how much space 40 people take up when they are (on the left) in 40 cars, (in 
the middle) on 40 bicycles, and (on the right) on a bus. 

Many millennials are the first American generation who does not associate freedom with 
the American car, but rather views it as a financial trap that impacts their ability to be mo­
bile in this gig-based economy. 

NM Transportation Comparison 

These phatagraphs illustrate haw much space the same number of peple taka up an the road in cars, bibs, and bus. 
l'~------~ ~-----

Sponsored by: ',,'ONU TI •• un OUT., e , 

PhotographBd in Downtown AlbuquBrquB. NM SummBr of 2014 (Walk Score 91. BikB Score 91. Transit Score 58) 
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Millennial impact on transportation trends 

How important is non-automobile (i.e. walk, bike, mass transit) transportation to you 
- Not at all 0 

- Somewhat 8 
- VeIY 53 

Demographics 
~filleruU.al (under 35) 
GenX45 to 35 
Babyboo:mer 46-55 

25 
10 

17 

~eatest Generation - 56+ 16 
Other (please specify) 2 

-veIY 
87% 

Other (please 
specify) 

3% 

(unCle! oS:» 

36% 

Generation -
56+ 
23% 

-Not at all 
0% 

- Somewhat 
13% 

GenX 45 to 
35 

14% 

46-55 
24% 

DoDar for DoDar, would you rather spend more money creating new lOads and updating current 
mads, OR investing in alternative forms of transportation? 
Creating / Maintaining Roads 5 
Alt~ti\"e foun of tnnsportation 61 

form of 
tmnsportation 

92% 

Creating / 
Maintaining 

Roads 
8% 



- ~ - - - --- - --
Millennial impact on transportation trends 

vailable at www.mrcog-nm.gov 

G.:ll"rr.· 
from here 

Trends in Housing ond Transportation 
in the Albuquerque Metropolitan Area 

Sow:ce: MRCOG - AANM 2016 presentation on growth, transportation and housing 
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Millennial impact on transportation trend~ , 

Millennials use alternative 
modes at higher rates 

~ ~ » » ~ ~ ~ ~ Q ~ . 

Svnlora • 

5,6" 

Sou~: MitMttliotI TRWtI~ MRCOG. ;014 

· · : 
6.7" • ! 

: · · : 
• : · · · 

Nationally, Millennials are over 4 times more likely to use transit then Gen-X 

A change in values is at play ... 

Change in behavior of 18 - 34 Year aids, 2001 & 2009 
______________________________________ , _______________ ~ ______________ J 

--------------------------T--------

·-·115"--------------------------------------

Source: National Household Travel Survey, 2001 and 2009, U.S. Department of Transportation 

Source: MRCOG - AANM 2016 presentation on growth, transportation and housing 
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Millennial impact on transportation trends 

We are using transit more 
Annual ABO RIDE and NM Rail Runner Express Ridership 

14,000,000 [J NM Ren Runn.r Expr ... 

• ABQ RIDE Totel 

12,000,000 ·1----------=::.---1 

10,000,000 i------==___ 

8,000,000 -/----

6,000,000 

4,000,000 

2,000,000 

FY04 FVOS FV06 FV07 FVOB FY09 FVI0 Ml Ml FV13 FV14 MS 

People express a desire for more 
housing choices ... 

Types of Housing Most Needed in 
Percent Albuquerque I Bernalillo County 

Affordable Housing 40% 

Mixed-use Housing 32% 

Family I Multi-generational 20% 

Single-family Homes 19% 

Townhouses I Condos 16% 

Senior Housing 14% 

Transitional I Group housing 9% 

Apartments 6% 

Source: MRCOG - AANM 2016 presentation on growth, transportation and housing 

, 

( 
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Millennial impact on transportation trends I 

o 
We desire urban areas 

• Current Location Desired location 

~ .., 

20,," 

Rural Suburban Sctmklrban Urban 

Sourc~: 2040 MTP Quesrionnaire, MRCOG, 2014 

* 29 percent in US desire to live in the citv 

This is true across all age groups 

• Urban/ Semi-Urban • Suburban/Rural 

80% CI'l. .,.. 
70% " ;,\ .,.. 

~ 
ID 

60% 

'" so% 

~O% ~ 
I') 

30% 

I 20% 

10% 

AGE 18-34 35-44 45-54 SS-64 65+ 

Source: 2040 MTPQuestionnoire, MRCOG, 2014 

o Source: MRCOG - AANM 2016 presentation on growth, transportation and housing 
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Millennia} impact on transportation trends 

MF Vacancies Extremely Low 

Vacancy Rate 

6.0% 

5.8 % 

5.6 % 

5.4% 

5.2% 

5.0 % 

4.8 % 

4.6% 

4.4 % 

4.2 % 

4.0 % 

3.8 % ' 
2012 2013 2014 2015 2016 

MF Rents Extremely High 

Asking Rent Per SF ~ U ll 5V mAll Oor 

$0.94 

$0.93 

$0.92 

$0.91 

$0.90 

$0.89 

$0.88 

$0.87 

2012 201 3 2014 2015 

Source: MRCOG - AANM 2016 presentation on growth, transportation and housing 

\ 

2016 

( 
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Millennia! impact on transportation trends translates to higher rents 

Have you heard? Walking is in 

Results by Walk Score - 24% premium for walkability 

WalkScor. , Properties 'Units Ave Ave Ave 
Groue Scorad Scored Occue!ng: Rent !!1Ft Rent/SqR 

0-9 1 as 92.9496 $722 904 $0.80 
10-19 3 488 94.4796 $803 969 $0.83 
20 - 29 9 918 94.5596 $752 88S $0.85 
30-39 27 3.908 93.9196 $782 852 $0.92 
40-49 53 9.794 95.4096 $706 814 $0.87 
SO-59 57 7.458 95.1596 $715 831 $0.86 
60-69 42 5.268 96.5196 $672 750 $0.90 
70-79 15 1.921 94.6496 $791 796 $0.99 
80-89 5 516 87.7996 $740 710 $1.04 
90-100 4 342 93.2796 $788 715 

All 216 30.698 95.0996 $722 813 

C .......... r.w._ 
'"("II Mt'T1("fI l ·htpn Nfl U, 

0 Source: MRCOG - AANM 2016 presentation on growth, transportation and housing 
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Millennial ilnpact on transportation trends translates to higher rents ' 

Results by Bike Score - 24% premium 

Blk.Sco,. # Pro.,.rtlu # Units Alii AWl Alii 
Gro!!l! ScOM ScoM Occupancy Rent SqFt Rent/SqFt 
0-9 0 0 

10-19 0 0 
20-29 0 0 
30-39 3 665 96.6996 $793 90S $0.88 
40-49 11 1,760 96.1496 $ns 811 $0.89 
SO-59 30 6,922 95.8096 $708 804 $0.88 
60-69 55 9,248 94.4996 $719 835 $0.86 
70-79 27 3,119 96.0296 $709 792 $0.90 
80-89 20 1,983 95.0696 $716 780 

~ 90-100 24 1,397 94.6396 $789 720 
No Score 46 5,604 94.3196 $n7 823 

ALL 216 30,698 95.0996 $722 813 $0.89 

I:', ........ r.w. .. II III 
1\'(''' j(n1C'fJ rhaptrr "'n ~ 

~ 

Results by Transit Score - 26% premium in rents per sf 

Transit Seen #Propertla # Units Ave Ave Ave 
Group Scond Sccnd Occupancy RMlt SqFt R.nt/SqFt 
0-9 0 0 

10-19 1 264 95.08'J6 $789 975 $0.81 
20-29 40 7,120 96.0196 $761 841 $0.91 
30-39 85 14,640 95.3896 $703 807 $0.87 
40·49 38 2,620 92.4096 $704 m $0.91 
SO-59 7 574 94.4396 $705 630 ~ 60-69 0 0 
70-79 0 0 
80-89 0 0 
90-100 0 0 
No Score 45 5,480 94.4796 $n6 822 $0.88 

AlL 216 30,698 95.0996 sn2 813 $0.89 

I I 

Source: AANM 2014 Matket Oudook 
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Limiting Conditions 
Consultant Resume 
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I nformation Sources/Limiting Conditions 

I ; 

The findings of this report/market study are limited by the following conditions: 

1. No responsibility is assumed for the legal description or for matters including legal or tide considera­
tions. Tide to the property is assumed to be good and marketable unless otherwise stated. 

2. No representation can be made by the consultant as to the quality of data provided by third party ven­
dors. 

3. Responsible ownership and competent property management are assumed. 

4. The information furnished by others is believed to be reliable. However, no warranty is given as to its 
accuracy or lack of. 

5. All engineering is assumed to be correct. The plot plans and illustrative material in this report are in­
cluded only to assist the reader in visualizing the property 

6. It is assumed that there are no hidden or unapparent conditions of the property, subsoil, or structures 
that render it more or less valuable. No responsibility is assumed for such conditions or for arrang­
ing for engineering studies that may be required to discover them. 

7. It is assumed that there is full compliance with all applicable federal, state, and local environmental 
regulations and laws unless noncompliance is stated, defined, and considered in the appraisal report. 

8. It is assumed that all applicable zoning and use regulations and restrictions have been complied with, 
unless a nonconformity has been stated, defined, and considered in the report. 

9. It is assumed that all required licenses, certificates of occupancy, consents, or other legislative or ad­
ministrative authority from any local, state, or national government or private entity or organization 
have been or can be obtained or renewed for any use on which the value estimate contained in this 
report is based. 

10. It is assumed that the utilization of the site and improvements is within the boundaries or property 
lines of the property described and that there is no encroachment or trespass unless noted in the re­
port. 

11. Possession of this report, or a copy thereof, does not carry with it the right of publication. 

12. The consultants, by reason of this study, are not required to give further consultation or testimony, or 
be in attendance in court, with reference to the property in question unless arrangements have been 
previously made. 

13. The forecasts, projections, or operating estimates contained herein are based upon current market 
conditions, anticipated short-term supply and demand factors, and a continued stable economy. 
These forecasts are, therefore, subject to changes in future conditions. 

14. Information is deemed to be complete as of the date of this report - the addition of new apartments 
not currendy identified in this report is a possibility. 

Information in this report was collected by an affiliated company- NM Apartment Advi­
sors Inc. as part of its quarterly surveys. 
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C Resume ofD. Todd Clarke 

o 

Businesses 

Professional 
Designations & 
Education 

Awards & 
Recognition 

Instructor 

Course Instructor for 

Owner/ Qualit)Ting Broker, .American I NM Apartment Advisors Inc. (2003-Today) 
Owner/ Consultant, Cantera Consultants & Advisors Inc. (2003-Today) 
Member, Casitas Clarke llC (apartment investments) 
Broker at Grubb & Ellis I Lewinger Hamilton (1989-2003) 
Property manager at '\'\ estwind Builders/ Developers (1987-1989) 
Owner Zephyr Conununications & Services (1985-1990) 

2nd Generation CCIM #5728 (Certified ConmIercial Investment Member) 
41h Generation Conunercial Realtor 
licensed NM Real Estate Broker (#13711) 
Native New Mexican 
UN1vIon Sterling Scholru:ship (1987-1990) 
Eldorado High School (1983-1987) 
DAle Carnegie SAles Course Graduate 
Fluent in Cobol, Fortran, Pascal, Basic, Logo ~\tld .-\ssembly language 

.Apartment Association of NM Industry Champion .-\ ward (2015) 
CCIM NM Marketing Deal of the Year over $t:M (2014) 
Realtors ~-\ssociation of NM - Peggy Comeau Leadership .-\ ward (2013) 
RANM/ NAR - Omega Tau Rho honoree (2013) 
CCIM NM Marketing Deal of dIe Year (2012) 
CCIM Institute - Instructor of dIe Year (2011) 
IREM Academy of .-\Udlors (2011) 
Published App in iTtuIeS store 
CCIM San Diego Otapter - CCThI Partner of the year (2007) 
Top 10 Largest Commercial ReAl Estate Transaction (2007) 
CCIM 102 Instructor of dIe Year (2005) 
CCThf NM: 11arketing Deal of the Year (2004) 
Top 25 Commercial Real Estate Firm (2004-2008) 
CCThf N1I lvIarketing Deal of dIe Year (2003) 
CCIM NM Marketing Deal of dIe Year (1998) 
COllunercial Realtor of dIe Year (1996) 
1st class of NM Business Weekly's ''Top 40 tulder 40" 

CCIM Instructor since 1997 
NM Real Estate Conunission Approved Instructor 

CCIM 101 - Financial Analysis 
CCIM 102 - 11arket ~-\llalysiS 
CCThf 103 - User Decision Analysis 
CCIM 104 - Advanced Flllallcial Analysis 
CCIM Course Concepts Review Course 
CCIM Introductory Course 
CCIM Advanced Market AItalysis / CCIM ~-\dvanced .-\cquisitions Strategies 
CCIM Advanced Negotiations 
Confessions of a Commercial Real Estate Consultant (audIor) 
UnderstandllIg NM Property Taxes (co-audlor) 
PerfectiItg your Presentations (co-audlor) 
Paperless Office & High Tech Toolbox & \-x: eb Based 11arketiItg (audIor) 
.-\ggressive Accelerated .-\partment Marketing (co-audlor) 
Site to do BUSllIesS 
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Speaker at 

Course Sponsors & 
Venues 

- --- ----~-- ~-~l 

Adams State University - Board of Regents Strategic Retreat (2016) 
.Ubuquerque Tech Fiesta (2014) 
.-\partment .Association ofNM :Market outlook (2011-2015) 
~-\ssociation of College and University Housing Officers 
.-\ssociation of Commerce and Industry (NM) 
~Ubuquerque Metropolitan Board of Realtors 
CCIMLive! 
CCIM national conventions 
Catll0lic Consultors/Archdiocese of Santa Fe 
Central European Real Estate Association Nero-ork in Lodz, Poland 
Coldwell Banker National convention 
Conunercia! Association of Realtors in m 'I 
CREwmI 
Federal Reserve Bank (Kansas) 
Greater ~Ubuquerq\le Association of Realtors 
Housing Tntst of Santa Fe Board 
International Economic Development C01Ulcil 
MIPThI/LGPP /IREM Conference in Poland 
Kansai International.Airport Rotary Chapter,Japan 
Keynote speaker - San .-\ntonio CCIM dlapter 
MFA Housing SlUlUnit 2013 & 2014 
Middle Rio Grande C01Ulcil of Governments 
mI NAIOP Chapter 
NhI State Planning Conference 
NMME-\ Board 
NhI Housing SlUlUnit 
Paying Symposimll (51") - UNM 
NAR national conventions (3) 
Realtors Association ofmI 
RealConun 2005 Conference 
Rio Rancho ROlUldtable (2016) 
Risk Management Association 
Santa Fe Association of Realtors 
Urban Land Instimte (NM) 
V.AR State Association convention 
Washington Stote Conunercial.-\ssociation 

Adams State University 
~-\lbuquerque hIetropolitan Board of Realtors 
Apartment Association ofmI (IROs) 
Appraisal Iustimtes Tax Panel (2004) 
Arizona State University - Masters of Real Esmte Development program 
.-\ssociation of College and UniYersity Housing Officers 
Bank of American national headquarters 
CCThI institute 
CCThI national conventions 
CCIM Partner meetings 
Central European Real Estate Association Nero"ork in Lodz, Poland 
Cenmry 21 Realtors 
City of -,Ubuquerque 
Coldwell Banker Commercial Realtors 
Conunercial Association of Realtors in mI 
COREfac 
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o Denver Uni~ ersit) 
Fedenu Reserve Bank 

- - -- - - - -~ -----------.. 

Greater Albuquerque Association of Realtors 
Greater Nashville .Association of Realtors 
Greater • .-\lbuquerque Association of Realtors 
Guangzhou Realtors Association 
Institute of Real Estate Management 
International Economic Development Council 
Japan IREM chapter #110 
Johnson COlUlty Community College (Kansas) 
Kansai International.Airport Rotary Chapter, Japan 
Keynote speaker - San .Antonio CCIM Chapter 
LGPP / IREM Conference in Poland 
Leiden Business Academy (Shanghai) 
Lincoln Harris national headquarters 
l\fiPIIVI (International) 
lvlolUlt Royal College (Calgary) 
l\{oscow, Russia, MinistlY of Agriculture (and ice cream) 
N.AR national conventions 
New Mexico l\10rtgage Finance Authority Board Retreat 
New ]\ile..~co l\10rtgage Finance Authority Housing Summit 
New Mexico Real Estate Commission 
N]\iI IREM: Chapter 
NM NAIOP Chapter 
NM State Planners .r.\ssociation 
Polish Real Estate Federation 
Realtors Association of NM 
Real Share Conference on Technology in Conunercia.l Real Estate (Anaheim) 
RealComm Conference (2005) 
Risk l\ianagement Association 
Russian Guild of Real Estate 
Sacramento Association of Realtors 
Santa Fe .r.-\ssociation of Realtors 
SIGGRAPH - Santa Fe, NM 
San Diego State Universit)T - Joan Kroc Institute for Peace & Justice 
The Jacksonville Association of Realtors 
TongJi Universit)T of Shanghai 
Universit)T of International Business and Economic in Beijing 
University of Soudlern Califonua 
Urban Land Instirute Emerging Trends in Nl\1 for 2011 & 2012 
US Agency for International De-\Telopment 
\ irginia Association of Realtors state convention 2011 
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Volunteer Assignments 

- -- - - - - -- ~- - - - ~ 

Chairman, Co-FotUlder and executive director of dle Ventana FlUld (2014-2016) 
Program Chair, Urbrul Land Institute Nl\'r Chapter (2014-2016) 
Board member, Faidl & Justice (2015-2016) 
.Ad-hoc Committee ofImmaculate Conception Omrch for St. :t\-Iarfs rest home (2014) 
Vice Chair, ~-\lbuquerque Housing AudlOrity Board of Commissioners (2015-2016) 
R..u\TM Building Presidential .. -\.dvisory Group (2015-2016) 
~-\.uctionee.r for St. Mary's "Pastabilities" DUUle.r (2014 & 2015) 
CCIl\! co-chair, CCThl Intemational task Force (2013-2014) 
Chair Downtown Action Team (2014) 
CCThf Curriculum Subconunittee as TeclulOlogy Focus (2014) 
, ice Chair CCThf Marketing Committee as Vice Chair (2014) 
R..U\i1\1 TeclUlology Presidential ~-\dvisory Group (2013-2014) 
Conunissioner, .. -\lbuquerque Housulg Authority (2013-2017) 
CCTh·£ Board of Directors (2011-2014) 
Course Chair CCIM intro (2013) 
CCThf TeclulOlogy Curriculum conunittee member (2013) 
Chair ULI Rapid Bus Transit development focus groups at MRCOG (2013) 
Chair -Bylaws rewrite conunittee for Downtown Action Tewl (2012) 
:Master of Ceremonies/ Auctioneer tor St. Alary's "Pastabilities" Dinner (2008-2012) 
Board Member l rbrul Land Institute ofNM (2012-2016) 
Board Member .-\.partment Association ofi\.i1\i (2012-2014) 
Co-Chair - Bylaws rewrite conunittee tor NM Apartment .. -\.ssociation (2012) 
CCThr National- StIlltegic Plrutn..iIlg Conunittee (2011-2012) 
CCThf National- CIRE Joumal editorial review committee (2011-2012) 
, ice Chair, Downtown Action Team Board of Directors (2011-2013) 
Review Board, COllunercial Investment Real Estate magazine (2012-2014) 
Vice Chair - CCIM Course Chairs (2011-2012) 
CCIM National - Body of Knowledge -Chair (2011) 
, olullteer, .. -\lbuque.rque Headitlg home, homeless survey (2011) 
Co-Chair Apartment Association ofNM - Governulg .. -\.ffairs Conunittee (2011-2012) 
Conunittee member tor Metropolitan Homelessness Project (2010-2011) 
Elected Delegate tor Ward l1ul .. -\lbuquerque to Republican state convention (2010) 
_-\.partment Association of NM - Govemmg Affairs Conunittee (2010-2011) 
St. Mary's Home Room Mom (2009-2010 & 2015-2016) 
Board Menlber, St. Alary's school Advisory Council (2006-2010) 
President, St. Mary's school.Advisory COlUlcil (200 -2008) 
CCThr National - Body of Knowle.dge - Vice Chair (2010) 
CCThf National - Body of Knowledge (2005-2008) 
Science Fair Judge, Inez Elementary ScllOOI (2005-2011) 
.. -\lbuquerque Civic Trust (2006-2008) - Chair 
Science Fair Judge, St. Mary's School (2009-2016) 
RANAf International Presidential Advisory Group (2006) 
Board member, NM CCTh{ Chapter (1993-1997, 1999-2005) 
Frulllie Mae .. -\.dvisory Committee, NM Partnership office (2000-2005) 
CCTh{ National - Elected CCIM Councilor (2000-2003) 
CCTh£ National - Intenlational Openltulg Committee - Member :ll Large (2002-2003) 
Presidellt, Enclllo Development & l\!1Ulagement (non-profit senior housutg) (2001-2002) 
CCThf National- 102 Course Chair (2001-2002) 
CCThI National - 102 Course Rewrite committee (2001) 
CCThI National- ITA Conunittee Chair (2001-2002) 
CCThl National- CCThi TeclUlology Cltair (2001-2002) 
Board Member - EllclllO Development & Management (2000-2003) 
CCIM Natiortal - Professional Steering Committee - Member at Large (2000-2001) 
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Expert Witness & 
Testimony 

- -- - -------- ---- --'I 
CCIM Nationru - CCllvI-SIDB Oversight Conunittee (2000) 
CCTh1 Nationru - CCThI ~-\mbassador to Poland (1998-2001) 
Member ~-\MBR Leadership Oass (2000) 
President neighborhood coalition, City CO\Ulcil District 5 (2000) 
Mayor's appointee to City of _-\lbuquerque Infill Task Force, vice chair (2000) 
President, Pueblo ~-\lto Neighborhood Association (1999-2000) 
CCTh1 Nationru - CCIM Pro-Society Committee Member (1999-2000) 
CCThI Nationru - CCIM TeclulOlogy Vice-Clair (1999-2000) 
CCIM Nationru - CCThr Legislative Affairs Committee Member (1999-2000) 
CCTh·r Nationru - Education Marketing (1998-1999) 
President, NM CCThI Chapter #10 (1996) 
~-\MAFCA Bond Committee Board Member (1996) 
Director, Realtors Association of NM (1996) 
FO\Ulder & first President Conunercilll ~-\ssociation of Realtors (CARNM) in NM 1995-1996 
Board ~fember Coalition for QUality Growth (1995-1996) 
Board Member Leasing Information Network (1993-1994) 
CO-FOtUlder, .Aruiga Users Group ofNM (1986) 

.-\lbuquerque City COUllcil 

.-\lbuquerque Housing & Neighborhood Economic Development Fund (UDAG) 
NM District Court 
NM Mortgage Finance Authority 
City of Albuquerque Zoning Hearing 
City of Albuquerque Design Review Board 
City of Albuquerque De,relopment COllUuission 
City of .-\lbuquerque Council FittallCe COllUnittee 
Bemalillo C01Ulty Commissioll 
State of NM Tax Protest Board 
State ofNM Department of Transportation Condenutation proceedings 
Govemor's finance board <l'~1) 
Rio Rancho City CO\ulcil 
Las Cruces City C01Ulcil 
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Current membership 

Professional ElI .. perience 

Recent 
Consulting Assignments 

- - -- ---- - ----. 

:Member Urban Lwd Illstinlte 
Member CCIM instinlte 
:Member Lambda ~\lpha Instinne of Land Economics 
Member National.-\ssociation of Realtors 
Member National Low Income Housing Coalition 
:Member NM CCThI Chapter 
l\Iember Apartment Association of NM 
Member Greater .\lbuquerqtle Association of Realtors 
Member Nl\I Council of E ..... changers 
NM Rotary dub of Albuquerque 
Commercial.-\ssociation of Realtors in NM 
Realtors .-\ssociation of NM 

NM Real Estate Broker's Lcense #13711 since 1996 
NM Real Estate Salesperson's Lcense #28636 since 1989 
NM Appraisal Lcense 1992·1993 

Participated in the marketing and/or sale of 11,013 apartment units, in some 459 transactions 
totaling $415,844,969. Participated in dIe protesting of property tax values in excess of S2B 
in 1,000+ cases wining 97% of dIe cases wim an average reduction of 24%. Auctioned off 
InUldreds of properties for RTC/ FDIC and local banks in the late 19805/ early 1990s. 
Owner and manager of pm-ate real estate portfolio since 1990. 

Consulting - Brown apartment site for the City of Albuquerque 
Consulting - Inca apartment analysis for dIe City of .-\lbuquerque 
Consulting - hired by dIe Nl\of Real Estate Commission to create a bootcamp for new CORE 
Course instmctors 
Consulting - hired by Nl\I Real Estate Conunission to review l\:Iandatory Course, survey 
8,667 licensees and make recommendations for new course curriculuUl 
Expert Witness - Property ta.. .... protest case· $39M golf resort community in Quay County 
l\Iarket Snldy - Uptown Transit Center (200+ muts) 
Expert Witness - cOllunercial real estate case involving llluitiple transactions including ABQ's 
first skyscraper 
Market Snldy - Rio Rancho apartments near new downtown city center (200+ mlits) 
Market Study - Rio Rancho apartments near Highway 528/Highway 550 (100+ tulits) 
Market Snldy - Casa Grande site, .-\lbuquerque, Nl\I 
Housing Needs .-\ssessment - Rail yard facility, SOUdl Broadway/Barelas Neighborhoods. 
l\Iarket Smdy - Mariposa Master Planned Conunuwty Apartment site, Rio Rancho NlvI 
Developed & implemented marketing strategy for YJllage at Four Hills-120 tuut cOlIUmtniry 
(property increased occupancy from 60% to 84% in 120 days) 
l\Iarket Snldy - Broadstone .-\ndalucia LtL'O.111' .-\partments Coors/ Montano, Albuquerque NM 
l\Iarket Smdy - San Pedro/Alameda LUX\111' Apll.!tment site, .-\lbuquerque NM 
l\:Iarket Snldy - El Vado Motel - Route 66, .\lbuquerque Nl\I 
Coaudlored - Understauding NM's property tax system - 400 page textbook and course 
l\Iarket Snldy - Renovation of Old .-\lbuquerque High School, .-\lbuql1erque NM 
Market Snldy - Ltl.'.~ Housing, Montano/ Coors, .-\lbuquerque, Nl\I 
Highest and Best Use Analysis -city block in downtown.-\lbl1querque 
Expert Witness - Eminent Domain case for freeway off ramp at San l\Iateo Blyd. & 
Interstate 40, .. -\lbuquerque, NM 
l\Iaster Plan & Highest Best Use Analysis -1,000 acres, Tulsa, OK 
Market Smdy & Highest Best Use .-\nalysis - .-\BQ Uptown Phase ill 
Market Snldy - Retail/Office site across from IKE.-\ in.-\gave Business Park, Tempe, .-\Z 
l\Iarket Smd, - Housing needs for Hobbs, Nl\I 

( 
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]Market Study - Office CO'ndO's, Plaza lvIaya, dO'wntO'wn.Albuquerque 
IYlarket Study - Apartment site Tempe, AZ 
IYlarket Shldy - HO'using assessment fO'r .Angel Fire, N1vI 
1I1arket Shldy - DO'wntO'wn Restaurants, .Albuquerque, NM 
1I1arket Shldy - .APS/EducatiO'n G.AP analysis fO'r LongfO'rd HO'mes, .Albuquerque, NM: 
1I1arket Shldy - TwO' square blO'cks dO'wntO'wn fO'r 975 cO'ndO'/apartment units, Tampa, FL 
]\'larket Study - FO'CUS GrO'ups - Sawmill LO'fts / UHTC .Albuquerque, NM 
1I1~lfket Shldy - DO'wntO'wn ",\partment Site (Hyder) , ",\lbuquerque, N1vl 
1I1arket Study - DO'wntO'wn.Apartment Site (Silver CO'urt) , Albuquerque, N1vI 
lIIarket Study - WO'rk FO'rce HO'using/SRO, ",\lbuquerque, NIYl 
1I1arket Shldy -Lu .. -nll1 HO'using, IYIO'ntanO' Plaza, ",\lbuquerque, mi 
1Ilarket Shldy -]\ffi plan Near Heights - City O'f ",\lbuquerque, N]\ll 
CO'ndO' ",walysis - Cherry Creek ",\partments, Denver, CO 
lIIarket Shldy - ",-illQ UptO'wn .Apartments (phase II) .. \lbuquerque, NIYl 
CO'ndO' Analysis - Kaiser Building, downtO'wn Oakland, CA 
1I1arket Shldy - De Anza HistO'ric HO'tel, .. \lbuquerque, NIYI 
1I1arket Study - UHTC - '\ illa de Srul Felipe apartments ",\lbuquerque, NJ\lf 
Market Shld) - DO'wntO'wn ActiO'n T eruu, .J.\lbuquerque, N]\1 
1M.arket Sntd) - Retirement apartments, .. \lbuquerque, N1\1 
Market Study - Intel Site Apartments, RiO' RanchO', NM 
FO'CUS GrO'ups - NextGen .Artisan auster, Ne" IVlexico 
Market Shldy - NO'rth FO'urth Street CO'rridO'r, Albuquerque, NM. 
Market Study - Louisiana Apartments/ UHTC fO'r Lovelace, .. \lbuquerque, ml 
IYIarket Shldy - Apartments, Dallas, TX 
LeasehO'ld .. \nalysis - TO'wne Park HOA, _\lbuquerque, m1 
Analyzed/ DevelO'ped system and prO'gramming tor TO'wne Park HOA ~ ater submetering 
and bill back prO'gram 
Created FO'recasting TO'O'ls and cO'urse fO'r CO'lliers InternatiO'nal 
Market Study - ArrO'whead UHTC .. \partments fO'r AMREP, RiO' RanchO', m1 
Finrulcial Analysis - City O'f .. Ubuquerque Multifamily Refinance/ AcquisitiO'n 
CO'-AudlO'red CCTh11 02 Market Analysis CO'urse 
Hand CO'ded first Multiple List Service and CDROM fO'r CARNM 
.Market Study -TO'" nhO'use market fO'r .AMREP, RiO' RanchO', NM 
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Recently Published 
Articles 

Client6 

COUl'6ework 

- - - - ~~- - --..--

Tec1ulology jouOlruist for the !REM instinttes Mllgazine, JOIII7I0/ of Proper!), M(lI/ogellleJIt (2009-
2013) 
Re,-iew of .i\erotropolis - city of the ntn1!e - CCThr Magazine - September/ October 2011 
TIle Benefits of a Paperless Office - Conullercial Real EstAte Jot1!nal - ~Ltrch 2008 
CApital MArkets Credit Cnulc11 - NM Business Weekly - JAllUary 2008 
Tec1ulOlogy Blog in conullercial real estate: WWW.ClU1te.rAconsulwltS.com/ tech 
Confessions of A COllullercial ReAl EstAte Consultant Blog: www.todddarke.com 

PriVAte Investors 
Pension F\Uld Advisors 
Regional De\'elopers 
Local Develope.rs 
REITs 
Non Profit CorporAtions 
TenAut ill Common (TICs) 
City GovenUllents 
Brulkmptcy Tmstees 
mr BAnkruptcy Cm1!t 
m:l Real Estate Conullission 
CruifoOliA ProbAte Court 
Home Owners ~\ssoci.Ations 
TrAde .\SsociAtions 
Fannie ~Lte 
RTC 
FDIC 
mIBAUks 
m:l Savings & Loons 

Completed all cot1!se work for CCThr educAtion And Awarded designation 1995 (#5728) 
Completed all cot1!se work for Certified Investment Property Specialist (CIPS) designation 

, 
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Based on the research generated in this report, the consultant 
believes an ideal and likely feasible development would include: 
• for the portion of the property that faces Fourth Street and 

Fitzgerald Road NW - a square portion ofland approximate­
ly 2.383 acres - three floors of housing over the top of one 
floor of retail. This could easily support a site of90 to 120 
apartment units. 

• For the portion ofthe property that backs up to the North­
fields addition (a predominantly residential subdivisions) -
this site contains a portion of land that is approximately 
139' x 800'= 2.55 acres. Site should contain no more than 
2 story town homes/patio homes on 40' width lots and as 
deep as the right of way would allow. Ideally, the right of 
way through the property would be one way with ingress 
from Fourth Street or Fitzgerald and egress on Seventh 
Street NW. This would mostly likely be a 20 unit develop­
ment. 

• The two properties would need to be both rental product, or 
both for sale product with a common area component that 
has professional management. 

I 

I 
I 
I 

P-~~poscd and "idc:al uni~ mi~~ 
, , , 

90 to 120 apart­
ments over ground 
floor retail-
parking where and 
right of way of ac- I 
cess to town homes .,\ 
where this text is. 1.\\ , 
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U nit Mix COlnparison :' 
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Renters guide to living better, solving problems and saving money. 

5 Reasons to Rent Studio Apartments Over One-Bedrooms 
September 10th, 2009 by Rachael Weiner 

As a single apartment dweller, you'll find there are very good reasons to rent studio apartments versus one­
bedrooms units. Though living in a one bedroom unit has its advantages, studio apartments are appealing because 
they're much more economical in terms of both money and space. Read on to see all the advantages. 

1. You'll Save Rent Money 
A studio rental is obviously going to cost less than a one bedroom rental, and undoubtedly the money savings is 
the number one reason you'd lean toward a studio unit in the first place. Studios, at the very least, typically run 
about $150-$200 less than a one bedroom. If you're on a tight budget, studio apartments are your best bet. 
2. You'll Save On Electricity 
When living in a small condensed space, keeping the unit cool in the summer and warm in the winter is going to 
take less energy than doing the same to a one-bedroom apartment. Not only will your rent be lower, so will your 
electricity bill. If you search hard enough, you can even find efficiency studio apartments where all utilities are in­
cluded. Budgeting becomes much easier when you only have to write one check each month for living expenses. 
3. You'll Have Less Space to Furnish 
One of the perks to living with a roommate is not having the burden of furnishing an entire unit yourself. You and 
your roommate typically both bring what you own and merge it, purchasing the few pieces you need to fill in any ----
gaps. If you live in a one bedroom unit by yourself, you have to fill the space on your own, and furnishing an 
apartment can be expensive. In a studio apartment, there isn't room for excess furniture. A few key pieces, like a 
bed, desk, small love seat and table, will be more than enough. Sometimes you can even find furnished studio 
apartments if you prefer to forgo furnishing on your own all together. 
4. You'll Have Less Space to Clean 
Less square footage means fewer surfaces to clean. Not only that, small spaces require you to be organized. 
There's little room for clutter in a studio. Studios are great for minimalistic living. If you're looking to simplify your 
life and streamline your belongings, moving into a studio apartment is a great way to do so. 
S. You'll Get Out More 

One of the downfalls to a studio apartment is that they can feel claustrophobic if you spend too much time inside. 
However, this can also be a perk for someone who is constantly on the go or wants to be. If you're basically only 
renting an apartment so you have a place to store your belongings and sleep at night, there is absolutely no reason 
to not to rent a studio. If you're trying not to be a homebody, living in a small space will make you much more 
likely to get out and explore the city where you live. 

Though both types of units have their pros and cons, you'll find renting a studio apartment can be more suitable to 
your lifestyle and budget than living in a one-bedroom apartment. 

&zchael Weiner: I'm a communications professional for a nonprofit, which financiallY necessitates my status as an apartment dweller. 
ConstantlY ''on-the-go, " I've resided in five different apartments across the United States over the past five years. Roommate issues, 
budgeting, organi:dng and handling problem neighbors are my specialty. 
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Square Footage Is So Last Year 

''Young Renters need to be able to change 
the design and function of their apart­
ment-just as they do their gadgets- to 
reflect their personality and needs" 

- Daniel Gehman, Harley Ellis Deveraux 
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Size Matter 

"With many young renters 
eating out several nights each 
week, full kitchens are giving 
away to compact refrigerator 
and moveable islands" 

.11)~ 
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Urban feel to Site plan 

As part of bringing a new product to 
Albuquerque, the design and massing 
of the buildings was done in such a 
way as to make the apartment 
community feel urban and demand 
notice from the nearby high traffic 
corridors. 

- providing a better street presence 
- make the exterior more walkable 

from street side 
- in similar existing apartments, the 

current common area 
- Added security for parked vehicles 
- Fulfills CPTED goal - eyes on the 
street and on the parking areas 
-increases the overall presence of the 
building 
- minimizes asphalt areas 

Additionally, up lightning of the pe­
rimeter of the structures should 
make for a highly visible, unique and 
marketable community. 
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Recommended Amenities ' 

. I 

The following amenity recommendations were drawn from touring communities in and outside 
of the trade area for this apartment community. 

Suggested ideas are based on the resident demographic with a focus on Generation Y. 

Community Amenities 

• Swimming Pool 
• Lagoon pool & surrounded by plush outdoor 

lounge (think CSI: Miami) 

• Invitation only privileges to Pool/Gym club 
and weekly parties 

• Premier fitness club w / onsite trainer 

• 2nd level entertaining area with grille and with 
outdoor fireplaces 

• Community Garden areas 

• An interactive community website that allows 
for maintenance requests and payments online 

• Business Center w / three computers 

• Clubhouse that is conducive to congregation 

Given generational background, residents Will 
most likely need multiple stimulation (think bike 

Unit Amenities 

• 

• 

• 
• 
• 
• 

• 
• 

Counter next to exterior door for place to hold 
groceries, purse, briefcase why resident fishes for 
their keys 
Ideally the same area (above) would allow resident 
the ability to "personify" their door (photos, emer­
gency contact info, daily messages, etc.) 
Built in bookshelves 
Said counter could sit above a package locker 
Package drop off 
Wired for internet (wifi and plugged) - very im­
portant for live/work and LAN parties 
Washer/Dryer in units 
package heat/air units (not swamp coolers) 

• 9' ceilings 
• Include Large (42") flat screen lV's 
• Upgraded finishes-tenant picked 

lockers and trail maps and activity director) • Key-free cipher locks throughout 

Clubhouse 
Open areas like the Hyatt Place 
A place to "check in" and hang out 
Staff conference rooms double as guest areas 
Physically, Albuquerque's less draconian landscap­
ing ordinance provides a competitive advantage to 
Albuquerque apartments that can offer lush green 
areas and trees, which increase the amenities and 
curb appeal of the property 

• 
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High speed internet connections and Wi-Fi 
throughout the property 
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Resident Survey 
In January of 2004, Cantera Consultants & Advisors conducted an online survey by target mailing to five 
residential communities in Albuquerque that are considered by residents to be luxury oriented. 

Primary respondents to the survey were those who made more than $60,000 per year, 76% of whom had 
college educations or better. 

"Other" was listed as the primary reason for living in an apartment, followed by "transition to permanent 
housing", "lack of maintenance", "expense" and "divorce". 

49% of residents believed their current luxury community offered a "good value", 24% a "great value" and 
24% a fair value, only 4% stated their residence was a "poor value". Based on this, there is an indication 
that 74% of luxury residents could and would withstand a rental increase. 

Residents indicated the maximum (average) rent they would be wiling to pay on a monthly basis is $1,34S, 
almost twice their current average of $792. 

The following were listed as important items to have in their community (scale was 1 to 10, 10 being very 
important) 

- Safety-7.67 
- Private backyard or balcony-7. 7 4 
- Gated community--6.92 
- Close proximity to grocery store-7.63 
- Access to shopping-7.S1 
- Close proximity to work-S.8S 
- A pet friendly community--6.08 

The average tenure was 2 years, the longest was 13. 

Average commute time is 21 minutes, longest was 7S minutes-this project needs to sell the "1 minute 
commute" (what would you do with 133 extra hours every year?) 

Top reasons residents selected their community included: location, lack of maintenance, quiet, pet friendly, 
full size washer/dryer, beautiful area. 

7S% of participants indicated they are currently reading a book. 

Many of the residents responded that they were most happy when "they were successful and achieving 
their goals" and least happy when "stressed or their job was consuming too much time" 

Under the category "what would you pay for an amenity" - the #1 choice amongst resident was a washer/ 
dryer and it was worth $30 to $100, followed by a hot tub $3 to $100, and unlimited maintenance $100 
(indication of need for unparalleled service plan) 

130 ~ North Fourth Street 
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Competing Communi tics Overvicw t 

L
UXury: 1. Something inessential but conducive to pleasure and comfort. 
2. Something expensive or hard to obtain. 
3. Sumptuous living or surroundings: lives in luxury. 

L uxury: Probably the most overused term in the apartment arena today-so much 
so that the different between an "A" community and an "A +" community is 30% 
in rent and about 180 degrees in design and location. 

-Todd Clarke CCIM 

N
ew having just (or relatively recently) come into being or been 
made or acquired or discovered 
- DMiollary 

U
rban-relating to or concerned with a city or densely populated 
area 
- Dictionary 

11}!jt~ 
Il~~F' North Fourth Street 
~-. " 
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This map shows the approxi­
mate location of the compet­
ing set of apartments. Or­
ange boxes are luxury apart­
ments, red boxes are Urban · 
product, grey boxes are re­
cently completed market 
product, green are downtown 
and purple are potential com­
peting sites that are tracked 
in our apartment pipeline. 

- __ T_ •• ____ ~ __ _ 

Submarket Map 
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Apartment Development Cycles 

This map of Albuquerque is color coded to show historical apartment development in the City since the 
1960's. The apartments highlighted in yellow boxes are the communities used in the comparison set that are 
currently stabilized. 

Each of these communities was selecte~s a comparison set as the most likely communities to be viewed as 
competition for the subject property as Vt'\wed by prospective residents. Senior apartments were not used 
as comparable to subject property. 
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Competing Communities-Market 
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'-,I 

I •••. .SAN CLEMENTE APARTMENTS 1 

Acoma 

Bandelier 30 2/2 G,E 

Cimarron 30 1/1 G,E 

Diego 66 2/1 870 G,E 

Enchanted 156 2/2 910 G,E 

Franciscan 38 3/2 1,260 G,E 

Quoted rents are for "market" units, and does not 

YOC: 2010-2013 (' 

134 el North Fourth Street 
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Competing Communities-Market I 

SAN CLEMENTE APARTMENTS 200-210 SAN CLEMENTE NW I 

# Bed/Bath Size $/sf Tenant Pays 

36 3/ 2 1,200 $1 ,025 SO.81 G,E 

Ii .:~ North Fourth Street 
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G 
Commercial 4 950 $929 $0.98 G,E 

4 2/1 800 $819 $1.02 G,E 

12 2/ 2M 900 $823 $0.91 G,E 

4 2/ 2L 1,100 $875 $0.80 G,E 

135 IF': North Fourth Street 
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:, _ Competing Communities-Market I' 

(_, _ _ _ NORTH FOURTI-~ V ILLAGE 

Under Construction- 76 units in two phases, commercial on the ground floor, 
residential on top 

II (Ii'· North Fourth Street 
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, Site Linkages 

The subject site is centrally located 

ABQ RIDE System Map 
EIIocdwt Dec. 13".2014 • DE 

I • I 
RIchb:d J, BellY aruce Hlzzler! 

II. "", o,lt'<\or 

Rapid Ride Routes: Fast, Frequent Servi 

......,~ Regular Routes: Local All Day Service 

Commuter Routes: Peak Hours Only 

CD·· Service Variation: See Schedule 

Ie-QIABQ Ride Transit Center 

G Park & Ride 

For mont deraDed Information visit www.myabqrlde.com or call 243-7433 (243-R.1DE) 

116 
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Route 10 : 

-" o The subject site is centrally located 

Route 1 0 / Ruta 10 Effective: January 2015 
North 4th Street 

II11IST H--t-H--f-+-H 

4TH ST 
3ItIIST ~"'~~+-I'" 
2KDST CJ;) H ISTST 

Flwo-.- ~ ~ 
'IIUIIWIJIIIIIWIIDE I g I 
o.t AIoIImJ S,.,.. t i 

/lout!' 10 W ec kclilY SOllthllo ll!1I1 I\ OlJt r:> 10 We·eKday NOl1hlJOI Hllj 
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Transportation Linkages ; 

The subject site has reasonably good transportation access, being located equidistant between the Monta­
no and Downtown rail runner stops and on Route 10 for the City's bus system. 

Montafto G 
Transit Center 

el North Fourth Street 
~.. / 
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1:1 Plloblo Rd NW @ 
Soulhwouto,n 

Inelkln 
Potylochnr 

LopRllnchos 
AJbuquerqu 

47 J 

The subject site is located in 
close proximity to Albuquer­
que's four major central busi­
ness districts. 

I l()\\ 1111)\\ Il 

Jobs 27,275 
Businesses 1,930 
Residents 13,204 
Job/Resident Ratio: 2.07 
# of jobs eucre 14 
# of grocery stores 1 

# of movie theater 14 
screens 
# of growers 2 
markets 

16 

1 

"'Average Income quoted is per capita 2012 

I P I() \\I] 

14,465 
1,815 

13,974 
1.04 

7 
1 

16 
screens 
# of growers 1 
markets 

5 

Paseo Del 

18,078 
Businesses 953 
Residents 4,943 
Job / Resident Ratio: 3.66 
# of jobs per acre 9 

l # of grocery stores 1 
# of movie theater o 

° 
1 

° $23,511 
23,021 

"," "h 11 01 1 
8,332 
1,593 

15,543 

screens 
# of growers 
markets 
# of museums, 
zoos, bio arks, etc. 
# ofB.I.D.s 

Avg. Income = 

0.54 
4 

1 

1 

8 

in the 
works 

$31,333 
~1Im':iaI 

c 

; r@~ North Fourth Street 
..: 0' 
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Location Analysis for competing real estate uses 

The subject location was scored for the main commercial and residential property types-residential uses 
scored signiJicantly ~her than the next !!igh use, retail. 

Location Analysis 

I I 
Input Cells 

No Input Cells 
O.n.1'II1 CI1t.rI. 

Road System 
Public TrensDOftlltlon 
RelenCenlera 
Municipal Services 
Educetlonlll Facilltle. 
Recreational Fllcilltle. 
Health Services 
Cultural Amenllle. 
Pooulatlon Denaltv 
Employment Centera 
Growth Vectorl 
DI_ble Income 
Crime Rating 

Us. Sp.t:lflt: Crlttlrl. 
Cuatomer Base 
Labor Pool 
SUjl~lIera 

Competing u ... (Existing lind Zoned Site.) 
Land U .. Trends 

Location Weighted 
Rating by Use 

~ 0 - Hoc Appllcabla, 10 - Highalt 
lrUIabl-On aacal. of 0 to 10 Rate dI. Importllnce 0' aach criterion for dI. reapectlv. u .. at any Iocetion. 
~o On aacele of 0 to 10 rete dI. IUbJ.ct locetlon for .ach crftarion. 
IWI& The IUbJect locetl on Ihould have dI ... me retlng for all GtamJ Crlted. for all u .... 

OffIce Industrial Retail Residential 
Weight Subject Weight Subject Weight Subject Weight Subject 

10 4 10 4 10 .. 10 .. 
6 4 3 .. 4 .. B .. .. 4 2 .. 7 .. 7 .. 
10 10 10 10 10 10 10 10 
5 .. 2 .. 5 .. 9 .. .. .. 2 .. 8 .. 9 .. 
8 .. 2 .. 2 .. 8 .. .. 7 2 7 8 7 9 7 
8 4 2 .. 10 .. 10 .. 
10 4 0 .. 10 .. 10 .. 
10 4 0 .. 10 .. 10 .. 
6 4 0 .. 10 .. 10 .. .. .. 0 .. .. .. 8 .. 

Weight Subject Weight Subject Weight Subject Weight Subject 
0 .. 0 0 0 0 0 0 
0 .. 0 0 0 0 0 0 
0 4 0 0 0 0 0 0 
0 .. 0 0 0 0 0 0 
0 .. 0 0 0 0 0 0 
0 0 0 0 0 0 0 0 

3.29 2.29 3.88 4.30 

120 
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Site Analysis for competing real estate uses 

The subject site was scored for the main commercial and residential property types-residential uses 
scored s~ficantly higher than the next high use, retail. 

I CIe.r Input Ceu. 

Input Cells 
No Input Cells 

a.n.1'II1 Crll.rls 
Tranlc Count 
EllayAccell 
Hlah Visibility 
Major Interlllldlon 
Curb CUtI 
Frontege 
Tranlc Slgnll' 
Tum lllne. 
Wllik Score 
Tran.1t Score 
Blk. Score 

Us. Sp.clflc Crll.rls 
Connauradon 
Topography 
Floor Arell Rlldo 
Sid. of Stre.t 
Traffic Plltterns 
Nelghborlna U ... 

Sne Weighted 
Rating by Use 

I 

Site Analysis 
.sata; 0 - Not Applicable. 10 - Hlgh8l1 
l1IlIkIbl.on II acele of 0 to 10 Rete the Importance of ellch criterion for the retpec:tlve uee for IIny site. 
~ 0 to 10 rllte the eubJect lite for IIlIch criterion. - n lIacelll of 0 u-. TheaubJect site • hould hllve the .. me rating for 1111 Gen",' Cdttrlt for 1111 uees. 

Office Industrial 
Weight Subject Weight Subject 

6 4 3 4 
8 4 4 4 
8 5 1 5 
9 4 1 .. 
1 1 1 1 
6 6 1 6 
8 4 2 .. 
5 4 3 .. 
63 8 63 3 
29 8 29 3 
66 8 66 3 
0 0 0 0 
0 0 0 0 

Weight Subject Weight Subject 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 

13.84 4.8& 

121 

Retail 
Weight Subject 

9 .. 
8 .. 
8 5 
9 .. 
1 1 
6 6 
8 4 
5 4 
63 9 
29 9 
66 9 
0 0 
0 0 

Weight Subject 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 

1&.48 

Residential 
Weight 8ubject 

1 4 
1 4 
1 5 
6 4 
5 1 
4 6 
5 4 
4 4 
63 10 
29 10 
66 10 
o 0 
o 0 

Weight 8ubject 
o 0 
o 0 
o 0 
o 0 
o 0 
o 0 

18.27 
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Albuquerque Market 
Unemployment Rate - February 

C!) h w - .- .. ---

Albuquerque Job Growth 

~ - - - - - -- - ---. 

Potential Resident Profile 

Market Experienced Y-O-Y Increase of +5,900 jobs = 1.6% Growth Rate 

20 410 

- y • ......ower-y .... FonD.Itions 
15 

-TcW~ 
400 

~ 
10 

~ C 5 390 
d '" I 
... 

0 ii 
E 380 ~ 
~ -5 'a. 

-8 E 
ILl .... 
I iii -10 370 

~ 
c 
~ -IS ~ iii 
~ 360 

-20 

-25 350 

.fI>~ 

o hw -_ .... '---

Source: MRCOG - AANM 2016 presentation on growth, transportation and housing 
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Potential Resident Profile 
" I 

2040 Forecast 

460,000 new people 

190,000 new homes 

185,000 new jobs 

County Population Projection 
Numeric 
Growth 

BERNALILLO COUNTY 675,548 987,080 

SANDOVAL COUNTY 135,950 220,881 

*SOUTHE~t!I S~~TA FE 10,268 17,661 7,393 

TORRANCE COUNTY 16,187 21,788 5,601 

VALENCIA COUNTY 77,363 127,981 50,618 

TOTAL 915,316 1,375,391 460,075 

'Southern Santa Fe inctudes the greeter Edgewood area. 

Source MRCOG, UNM-GPS 2040 population proJectton by county aggregated to the regional level 

Source: MRCOG - AANM 2016 presentation on growth, transportation and housing 

46.1% 

62.5% 

72.0% 

34.6% 

65.4% 

50.3% 

109 \fII? North Fourth Street 
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Albuquerque Market 
MLS YTD Sales Through March - All Housing 

3,500 

3,063 
~ 

Mar '16 sales increased . 12% vs, MarlS 

3,000 

~ 2,500 
III 
:Ii 
z: 
m 2,000 a .. 
z: 
l-

I 1,500 
III 
(I) 
Q 
I- 1,000 >-

500 

0 

2,439 

2,6>17 
i-

1,653 
1,6201 "81 r­r- r--. 

2,33>1 

2,090 
1,952 ~ 

1.858 ~ 

New Residential Construction 
10000 

!lOCXI 

1000 
7000 
6000 
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4000 
3000 
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o 

-
""" 
70" 

6U!l 

~ 

4011 

JO'i 

1011 

lOll 
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Residential Permit SeBments 

1990 1991 1'19' 1'19] 1'194 190M 1996 1991 19911 1999 1000 'DOl 1001 1001 ,..,.. 100S 'OOG '001 7001 ~ '010 '0Il 20U lOll '014 

MF Units as a sh. re of Tot.1 

I I I I 1111 I • • I I I • I I I I I I 
1990 1991 1991 t09) 1994 109!» 1996 1~1 1998 1m 1000 1001 1001 100.1 1004 10050 11J06 100'1 1008 7OD9 101D 70tJ JOU 1013 lOS. 

Source: MRCOG - AANM 2016 presentation on growth, transportation and housing 
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The rental market is being met 
by Single Family Homes 

Over the past 10 years we gained 2 new renters 
for every 1 new homeowner, but just 1 multi­

family unit built for every 4 single family homes. 

Tenure & Housinq Type, Albuquerque, MSA: 2005 - 2014 

New Homeowners 7,372 New Single Family Homes 32,000 

New Renters 15,503 New Multi-Family Units 8,200 

Multi -Family Demand 

Uln order to align with national 

averages an additional 

30,000 multi-family 

units will need 

to be built." 
Source: MRCOG - AANM 2016 presentation on growth, transportation and housing 
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Population 
Households 
Housing Units 

t: of Persons per Housing Unit 
Population by Race 
Total 

2010 Cen sus Pr'ofile 

Albuquerque City, NM 
Geography : Place 

Population Reporting one Race 
White 
Black 
American Indian 
Asian 
Pacific Islander 
Some Other Race 

Population Reporting Two or More Races 

Total Hispanic Population 

Population by Sex 
Male 
Female 

Population by AGe 

1000' 
451,874 
184,648 
199,909 

2.45 

H OllS IIl Q PI of lie 

Prepared by EsrI 

2000-2010 
1010 AnnlllllRllte 

546,019 1.91,. 
224,379 1.9"" 
239.216 1.81% 

~ 
546,019 
520,851 95.4% 
380,679 69.7% 

17,938 3.3% 
25,092 4.6% 
14,455 2.6% 

612 0.1% 
82,075 15.0% 
25,168 4.6% 

255,130 46."" 

265,186 48.6'110 
280,8ll 51 .4'110 

546,019 100.0% Total 
AGe° · 4 
AGe5-9 
Age 10 - 14 
Age 15 - 19 
Age 20 - 24 
AGe 25 - 29 

87107 (Albuquerque) 
Geography: ZIP Code 

Prepared by Esrl 

Age lO-34 
AGe 35 - 39 
Age 40 - 44 
Age 45 - 49 
Age 50 - 54 
Age 55 - 59 
Age 60 - 64 
Age 65 - 69 
Age 70 - 74 
AGe 75 - 79 
Aga80 - 84 
Age 85+ 

Age 18+ 
Age 65+ 

Population 
2010 Total Population 
20UI Total Population 
2021 Total Population 
2016-2021 Annual Rate 

31,100 
31,491 
31,778 
0. 18~ 

HousIng Units by Occupancy Status and Tenure 
Total HoullrlO Units 

Occupied 
Owner 
Renter 

V~cant 

owner Occupied HousIng Units by Value 
Total 

<$50,000 
$50,000·",,999 
$100,000-$14',999 
$150,OOG-$I99,9t9 
UOO,ooo·$24',99. 
$250,000-$299,999 
$300,000-$399,999 
$400,000-$499,999 
$500,000-$749,999 
$750,000-$999,999 
$1,000,000+ 

Median Value 
Average Value 

c:-us 2010 Housing Units 
Total 

In Urbanized Areas 
In Urban Clusters 
Rural Units 

HOUiehOIdi 
2016 Median Household Income 
2021 Median Household Income 
2016-2021 Annual Rate 

CetMlM2010 2016 2021 
Number ~ Number ~ Number 

14,084 ' 100.0'lI0 14,298 ' 100.0'Ib 14,503 ' 
13,109 93.1% 13,232 92.8~ 13,335 
8,444 60.0~ 8,158 

~~!=> 
8,214 

4,665 33.1% 5,074 5,121 
.75 6.'% 1,064 1,168 

I 
2016 2021 

Number ~ Number 
8,158 ' l00.O'Ib 8 .214 ' 

645 7.9'MI 456 
5et 7.0% 408 

1.37' 16.9'MI 611 
1.279 15.7% I,Olf 
1.0lt 12.7% 1,487 

733 9 .0% 1,129 
758 9.3% 1,014 
60S 7.4% 727 
510 7.1% 744 
283 3.5% 315 
290 3.6% 284 

$209,962 $254,694 
$294,168 $331,491 

Number 
14,084' 
14,084 

0 
0 

$41,764 
$44,853 

1.44'110 

~ 

100.0% 
91.9% 
56.8% 
35.3 '111 
8.1'111 

~ 

100.0% 
5.6'110 
5.0'110 
7.4 '111 

12.6'110 
18.1% 
13.7% 
12.3'111 
8.9'111 
U % 
3.8'111 
3.5'111 

Percent 
100.0'111 
100.0 '111 

0.0 '111 
0.0 '111 

D/~ ;I~~/ North Fourth Street 
di; . 
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Apartment Forecasting Tool 

Historical 
Source 2002 

A 

B 

C 

2.45 

32.0% 33.5% 

Estimate of Rentlll DctJWlc\, bo.sed on populsatlon growth 
E stimated Pipdne Supply D 

GAP-

Historical 

Total Population 
G( I\I,tb Rate A 

B 

C 

G 32.0% 

A - BLS.gov GIld MRCOG, Claritlls 

B - deptofnumben.com/ tent/ new-meX!co/ tIbuquerque 

c-
D - .MRCOG 

E-

29,442 

1.9% 

2.45 

33.5% 

29,942 

1.7% 

501 

204 

35.5% 

73 

F - NMAA datllbo.se - 1 ~ After Permit (1Bows time for CODStlUction, leasing) 
G - Site to do Busmess demogmphic report 

• Estimate 

- 20 unit apllrtmellt in 201 4 ml.S part of a 24 unit mixed use - 4 were colllll1eltial 

2014 

30,451 30,969 

1.7% 1.7% 

509 518 

208 211 

35.5% 35.5% 

4 75 

i4 75 

Forecast 
2015 2016 2017 2018 2019 2020 2040 
31,495 32,031 32,607 33,194 33,792 34,400 44,645 

1.7% 1.7% 1.8% 1.8% 1 .8~ 

526 535 577 587 597 

215 219 235 240 244 

35.5% 35.0% 36.0% 37.0"10 38.0"/ . 

76 76 85 89 93 

76 76 85 89 93 
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City and County Memorandum of Understanding " 

INTERGOVERNMENTAL AGREEMENT BETWEEN 

THE CITY OF ALBUQUERQUE AND BERNALILLO COUNTY 

ORIGINAL 

THIS INTBRGOVERNMENTAL AGREEMENT (the "Agreement") is made and entered into 

this 1.!:::. day of A '<lilA r. 2014, (the "Effective Date") by and between the Bernalillo County, 

New MeJtico, a political subdivision of the State of New Mexico (the "County") and the City of 

Albuquerque, New Mexico, a municipal corporation (the "City") (the City and County are each a 

"Party" and together they are the "Parties"). 

RECITALS 

WHEREAS, the City and the County have entered into numerous Joint Powers Agreements, 

Intergovernmental Agreements and Memoranda of Understanding to coordinate services; and 

WHEREAS, the City and the County are desirous of developing affordable housing and 

promoting economic development opportunities for its residents; and 

WHERBAS, land suitable for these purposes located 3525 4th Street NW containing 

approximately 4.3 acres, as more specifically described in Bxhibit 1 attached hereto (the "Property") is 

presently available for sale; and 

WHBREAS, by Resolution number R-13-266 the City has reserved $1,200,000 in Workforce 

Housing Trust Funds for acquiSition of the Property, for reasonable closing costs associated with the 

acqUisition, and for the demolition of existing structures on the Property; and 

WHEREAS, the County shall provide $200,000 to the City for these same purposes; and 

WHEREAS, the City shall purchase the Property for the purpose of developing mixed use and 

Workforce Housing on the Property; and 

WHEREAS, the purpose of this Agreement is to facilitate the cooperation of the Parties and 

identify the specific financial obligations and other duties and responsibilities of each Party in the 

acquisition and development of the Property; and 

NOW, THERBFORE in consideration of the promises and covenants contained herein, the 

Parties agree by mutual consent to the foJlowing: 

AOREEMENT 

ARTICLE 1- INCORPORATION OF RECITALS 

A. The Recitals are incorporated herein. 

ARTICLE n - RESPONSIBILITIES 

lOA - CITY OF ALBUQUERQue & BeRNALILLO COUNTY 
FUNDING FOR PROPERTY ACQUISITION 

lof6 
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City and County Memorandum of Understanding 

A. Both Partle! 

IS. Shall be responsible for ensuring the Property is developed as a mixed use 

project consisting of Workforce Housing and economic development activities. Prior to any 

development or construction on any portion of the Property, representatives from, including but not 

limited to, the City Council Office, the City Family and Community Services Department, the City 

Legal Department, the County Commission, and the County Economic Development Office (the "Ad 

Hoc Workgroupj shall work together to develop a mutually acceptable plan for a mixed-use project 

that includes Workforce Housing and commerci~ employment, andlor retaillL1CS (the "Development 

Plan'j. The Director of Family and Community Services will approve the composition of the Ad Hoc 

Workgroup. Requests for proposals for implementation of the Development Plan, shall be developed 

and approved by the Ad Hoc Workgroup and issued by the City Family and Community Services 

Department. The Ad Hoc Workgroup shall review the proposals and recommend a development 

tcam(s) for approval by the Director of Family and Community Services, who shall prepare and 

submit a development agreement to the City Council for approval. 

B.~ 

a. Shall exercise all due diligence to ensure that the Property has no unreasonable 

encumbrances upon it at the time of closing. 

b. Shall, acting through the City's Department of Family and Community Services 

acquire the Property, through fee simple purchase. demolish any existing structures and secure the 

Property. 

c. Shall issue the Request for Proposals ("RFP~') as approved by the Ad Hoc 

Workgroup. 

d. Shall comply with the requirements of the City's Workforce Housing 

Opportunity Act (§ 19-9-1 el Seq. ROA 1974 as amended), for the development oftbe Property. 

e. Shall comply with the requirements of the North Fourth Street Rank m Corridor 

PIan and any other applicable plans or policies in the development of the Property. 

f. Shall facilitate in collaboration with the developer of the Property input and 

participation or the businesses and neighborhoods adjacent to and surrounding the Property in the 

fonnulation of any plan, designs and development. 

C. Copatv 

lOA - CITY OF ALBUQUERQUE A BERNALILLO COUNTY 
FUNDINO POR PROPERTY ACOUISITION 

18 

20f6 



o 

- - -- --.-. _. ----, 
City and County Memorandum of Understanding 

ARTICLE m· TERM OF TBI8 AGREEMENT 

This Agreement shaU commence on the Effective Date and sball expire upon the selection and 

approval of the development team(s) for the Property by the City. 

ARTCLE IV - PROJECT FUNDING 

A. The maximum fiscal obligation of tile City under this Agreement is one million two 

hundred thousand dollars ($1,200,000.00) of the Workfon:e Housing Trust Funds reserved 

for acquisition of the property, for reasonable closing costs associated with the acquisition. 

and for the demolition of existing structures on the Property. 

B. The maximum fiscal obligation of the County under this Agreement is two hundred 

thousand dollars ($200,000.00). 

C. It is understood and agreed that should any portion of the funds made available hereunder 

by the City for the purpose designated herein remain unexpended after a1l conditions of this 

Agreement have been satisfied, such funds are immediately unreserved and may be used by 

the City for any other purpose authorized by law. 

D. The City shall maintain accurate and detailed records which memorialize all the 

expenditures jncumd for the acquisition and closing on the Property. and for the 

demolition of existing structures. A true and correct accounting shall be rendered of aU 

costs and expenses and all accounts, vouchers. ~ds, and data relaced to the same. These 

records shall be subject to inspection by the County at reasonable times during normal 

business hours. The County shall. at its own expense, have the ri.&ht to audit all documents 

and billings at any reasonable time upon request. 

ARTICLE V - TERMINATION 

Prior to the closing on the acquisition of the Property, this Agrument may be renninated by 

either Party without cause upon written notice delivered to the other Party by at least thirty (30) days 

prior to the intended date of tenninadon. By such termination. neither Pany may nullify obligations 

already incutTed for the perfonnance or failure to perform to the date of termination. 

ARTICLE VI - THIRD PARTY BENEFICIARIES 

None of the provisions contained within this Agreement are intended to create in the public or 

any member thereof a third Party beneficiary or to authorize anyone not a Party to the Agreement to 

maintain a suites) for wrongful death(s). bodily and/or personal injury(ies) to person(s), damage(s) to 

property(ies) andlor any other c)aims(s) whatsoever, pursuant to the provisions of this Agreement. 

IGA - CITY OP ALBUQUERQUE & BERNAULLO COUNTY 
FUNDING FOR PROPERTY ACQUISITJON 
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City and County Memorandum of Understanding 

ARTICLE vn - AMENDMENT 

This Agreement shall not be altered, changed. or amended except in writing as executed by the 

City's Chief Administrative Officer and the Bernalillo County Manager. 

ARTICLE vm- APPROPRIATIONS 

The tenDs of this Agreement are contingent upon sufficient appropriations and auChorizatlons 

being made by the City ad the County for tbe perfonnance of this Agreement If sufficient 

appropriations and authorizations are not made. this Agreement shall tenninate upon written notice 

being given by the City to the County or the County to dle City. The decision as to whether sufficient 

appropriations are available shall be final and shall be accepted by both Parties. 

ARTICLE IX - RELEASE 

Final payment of all amounts due under this Agreement shall release the County and its 

officers and employees from allliabUities, claims and obligations whatsoever arising from this 

Agreement. Final selection of a development Ieam(s) shall release the City its officers and employees 

from all liabilities, claims and obligations whatsoever arising from this Agreement Bach Party shall 

not be bound to any obligation not expressly assumed berein, without express written authority from 

the other Party. and rhea only within the strict limits of that written authority. 

ARTICLE X - APPLICABLE LAW 

This Agreement shall be governed by the laws of the State of New Mexico. The venue shall be 

Bernalillo County, New Mexico. Neither Party is responsible for liability incurred as a result of the 

other Party's acts or omissions in connecdon with this Agreement. Any liability incurred in connection 

with this Agreement is subject to the immunities and limitations of the New Mexico Tort Claims Ac~ 

§414-1. et seq., NMSA ] 978. as amended 

ARTICLE XI - LIABILITY 

Bacb Party will be solely responsible for liability arising from pe!Sonal injury or damage to 

persons or property proximately caused by its employees, agents, and contractors acting within the 

scope of this Agreement The liability of the Parties shall be subject in all cases to the immunities and 

limitations of the New Mexico Tort Claims Act §4 J -4-1 et seq. NMSA 1978 as amended. No 

provision of this Agreement establishes any waiver of immunity for alleged tortious conduct of any 

employee of any Party arising from the perfonnance of rhis Agreement apart from that set forth in the 

New Mexico Tort Claims Act, NMSA 1978, 0414-1. et seq. 

fGA - CITY OF ALBUQUERQUE &: BBRNALILLO COUNTY 
FUNDING FOR PROPERTY ACQUlSmON 
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City and County Memorandum of Understanding : 
I o ARTICLE m . .Eli'I'ECTIVE DATE 

o 

The Bffecti ve Date of this Agreement shall be the date of the last signature of the Parties. 

IN WITNESS WHERBOF, the Parties have executed this agreement to become effecdve as 
of the Effective Date. 

[SJGNATURPS FOLLOW ON PAGE 5] 

[REMAINDER OF PAGE JNTBNTIONALLY BLANK] 

lOA - CITY Of ALBUQUERQUE Ii: BBRNAULLO COUNTY 
FUNDING FOR PR.OPeRTY ACQUISITION 
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City and County Memorandum of Understanding : 

CITY OF ALBUQUERQUE 

Robert J. Perry 
Chief Administrative Officer 

Date:~~~~i_ 

Vld Tourek 
City Attorney 

Dare: 1~11 

lOA - CITY OF ALBUQUERQUE 8c. BERNALILLO COUNTY 
FUNDING FOR PROPERTY ACQUISITION 

BERNALILLO COUNTY 

Approved as to fonn: 

C?$~ 
~ Randy Autio 
t,r· County Attorney 

Date: fj5jJ JJ, 

60f6 
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Location Map ; 

The subject site is locat­
ed very close to the 
geographic center and 
population centroid for 
the City of 
Albuquerque. 
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Submarket Map 
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Corridor Plan ' 

orth Fourth Straat 
Rank III Corridor Plan 

... ,,\.11/ 0, 

AlbUqUerqUe MetroPOlitan Redevelopment AganCII- go. fnDlJ ~~ 
Cltll 01 AlbUqUerqUe Planning Department ""~\""; 
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Zoning under potential IDO . 

• Bee. 
IMPROVING PUa FROM PlANNING 10 70NING 

Q Home Events Project Contact Us 

100 Zoning Cc;>nversion Map If the new IDO is 
passed by the city, the 
site would have a mixed 
use medium zoning 
which would support 
residential and 
commercial uses. 

R-I 

The City of Albuquerque Is proposing a new set of zoning categories In an 
Integrated Development Ordinance (100). 

The maps below compare existing and proposed zoning districts. You can type in 
an address to jump directly to a certain location. Hover over each map to see the 
definitions and information for a given zoning district. Click either map where you 
want to leave a comment. and scroll down to enter your comment in the box 
below the map. You can continue to add new comments by clicking and 
submitting the form again. Please add general comments in the comment box 
below the comment boxes for the individual maps. 

3525 41h Sl NW. Albuquerque. NM 87107, USA 

EXisting Zoning 

Exlllln, Zonlnl: C·3. OR SU-2 NFMX 

Existing Zoning District Categories 
COMMERCIAL • OFFICE 

INDUSTRIAL I 
WHOLESAlf I RESIDENTIAL 
MANUFACTUIUNG 

OPEN SPACE I 
INSTITIITIONALI _ RlC_TIONI 
GOvtRNMEHT AGlUCULTURAL 

RESIDENTIAL I 
AGRICULTURAL 

U~~ATIDN 

U NOT CLASSIFIED 

Please enter comments about EXISTING zoning on a 

specific parcel or zoning district below. 

R·18 

.~ .. -~ 

.~~UIII '_ ."1""' '' 

.~~.,. .c-_1't 

. :.:.tt ..... v_ ... :JI. ..... 

.:~_ ..... no .. 

100 Zoning 

Proposed Zonlnl' MX·M. MIXED USE· MEOIUM 

lmENSITY 

IDO Zoning Districts 

Please enter comments about the 100 zoning on a 

specific parcel or zoning district below. 

29 llfi North Fourth Street 
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Key part of current Corridor Plan ' 

NFFBOZ Bulldln, Form. 

p= permitted by rlaht 

RESIDENTIAL BUILDING FORMS 

Detached Single-Family Dwelling 

Slde-yard Dwelling 

ownhouse, Rowhouse, and 

ownhouse 

"ccessory Unit / Carriage House 

puplex. Triplex and Fourplex 

~errace Apartment 

~urtyard Apartments 

~OMMERC/Al OR MIXED USE 

BUILDING FORMS 

Flex Building 

Uve-Work Unit 

liner Building 

UTIlITARIAN BUILDING FORMS 

Auto Accessed 

standalone Commen:ial 
~ 

CMc or Institutional Building 

~tructured Parking 

TAIItf 3-9 PERMITTED BUILDING FORMS 

30 

Courtyard 

I
-~ I." -,. . ,,\ 

\ ~r:;'it ;\ . ~~~?','.' . .~. ~. '. 

I 

Districts 

NFTOD NFMXD NFID lAAHAD 

p N/A 

p N/A 

N/A 
p p P 

p p P N/A 

p p p N/A 

p p p N/A 

p p N/A 

p p p N/A 

p p p N/A 

p p N/A 

p P N/A 

p p N/A 

p p p N/A 

p p N/A 

North Fourth Street 
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Key part of current Corridor Plan ' 

3.4.M GENERAL PARKING STANDARDS 

The standards in this section apply to all development and parcels controlled by the 

Overlay Zone. In addition to the parking location standards prescribed for each of the 

Building Forms, the following general standards apply: 

1) Within the NFTOD, NFMXD and NFID Districts, off street parking shall be 

primarily located behind or under the prlndpal structure. A common parking 

area may be located Interior to the block. 

2) Within the LAAHA Dsitrfct, all off street parking shall be located In front, or 

on the side of the principal structure. No auto uses, Including alleys, parking. 

and drive aisles shall be located between the principal bUilding and abutting 

residential properties. 

3) Teaser parking and side parking with visibility and frontage on Fourth St 

could be utilized with screening by a building or combination of 3'hlgh 

minimum wall and landscaping elements. 

4) Teaser Parldng Is permitted for commercial or mixed use building forms with 

at least 200 ft frontage. Teaser parking is a small parking court located In 

front of the building. and enclosed on three sides by the bUilding. to provide 

visible parking to retaU uses without Impacting pedestrian comfort. 

Maximum 30'J6 of total parking requirement can be met in a teaser parking 

area. Building forms frontage minimums can be reduced by 50'J6 along the 

public street. Permitted Frontage types Include shop fronts, portals and 

forecourts. 

5) ExIsting alleys In the NFTOD, NFMXD, and NFID Districts shall remain and 

where possible extended to provide access for parking. loading and trash 

collection. 

6) New alleys or access easements shall be required where possible and shall 

follow regulations in Chapter 23 Traffic & Street Standards section 2-lA. 

7) On street parallel parking is permitted and encouraged along all street 

frontages except at transit stops. Diagonal on-street parking is only 

permitted on "Side- streets. On-street parking provisions will be defined by 

the 30'J6 Fourth Street Corridor Design. 

31 1IJ-1!i~ 
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Key part of current Corridor Plan ' 

Use of Buildln, Form P.ak Demand 

Amusement enterprises 1 space per 4 occupants 

Banquet halls 1 space per 4 seats 

Cultural facilities 1 space per 3 seats 

Cinemas, theaters & auditoriums 1 space per 3 seats 

Community & Recreation Facilities 1 space per employee plus 1 space per 1000 

square feet, plus curbsid~ drop-off 

Office 3 spaces per 1,000 square feet 

(net leasable area) 

Retail liner building, less than 30 feet Exempt from parting requirements 

deep and one story In helpt 

Uner bUilding, more than 30 feet deep 3 spaces per 1,000 square feet 

or more than one story (net leasable area) 

Personal services 3 spaces per 1,000 square feet 

(net leasable area) 

Professional services 3 spaces per 1,000 square feet 

(net leasable area) 

Residential and l lve-Wortc 1.5 spaces per 1 bedroom & studio 

1.5 spaces per 2 bedrooms 

1.5 spaces per 3+ bedrooms 

Residential Accessory Units 1 space per unit 

Restaurant Per § 14-16-3-1 ROA 1994 -Restaurant; ba'-: one 

space for each four seats for establishments 
without a fu ll sefVice liquor license; otherwise one 

space per three persons of permitted fire 
occupancy load. 

Reta il trades 3 spaces per 1,000 square feet 

(net leasable area) 

Warehouse 1 space per 2,000 square feet 

(net leasable area) 
TABLE , ... PAJIKIN6 PftOJ(CTtD DEMAND 

2) Reduction Factors: 

Parking reductions from § 14-16-3(1) (a) apply, along with the following: 

a. Uses within the NFTODD may factor a 10% reduction In parking. 

b. Uses within 650 feet of Bus Rapid Transit Stops. the Rail Runner 

platform or Streetcar stations may factor a 20% reduction In parking 

requirements. 

Reduction factors may be added together but the total shall not 

exceed 4O'J6 reduction. 

( 

32 DlrJj«: 
:'~~i,i'I' North Fourth Street 



o 
3) Calculating Supply 

Parking requirements shall be met by considering the sum of all: 

a. on-site parking (at surface and in structures), plus 

b. on-street parking contained within or Immediately abutting the 

project. plus 

c. contributions made by off-site parking facilities available to uses of 
the building within 660' (Including joint use facilities). 

4) Shared Parking 

The required minimum parking requirement may be reduced where 

parking Is shared between uses that have different peak parking 

periods, as calculated below: 

Locate the shared parking reduction ratio for the shared parking use 

In the table below. Calculate the adjusted minimum parking 

requirement by dividing the required combined minimum parking 

for the Individual uses for which there Is shared parking (from 

subsections A and B above), by the shared parking reduction ratio In 

the Table 3-5 below. 

TABlf 3-5 SHARED PARIONG 

3.4.0 SCREENING REQUIREMENTS 

The following screening standard applies to parcels that front Fourth Street north of 

Douglas MacArthur Road to the city limits. The Intent Is to proliide adequate 

separation between commercial and residential areas by requiring screening walls 

between commercial uses along Fourth Street and abutting residential properties. 

1. Screening walls shall be at least 6 feet high from the highest gradel elevation 
and constructed from permitted material. 

Section 3 Regulatory Plan 
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Key part of current Corridor Plan 

3.6 NORTH FOURTH M IXED USE DEVELOPMENT (NFMXD) DISTRICT 

All uses are allowed with the exception of the prohibited uses listed on page 2S of this 

plan. The NFMXD District Is designed for locations within walking or biking distance of 

residential areas and connected to them by pedestrian and biking paths. This district 

establishes commerdaland mixed uses that serve residential neighborhoods. and can 

be used to redevelop existing shopping areas and centers. The standards are Intended 

to provide pedestrian scale streetsGapes and bUildings oriented to the public realm. It 

generally covers parcels In the corridor located along Fourth Street and fronting major 

cross streets from the mld-block south of Candelaria Road to Solar Road. For location 

see Overlay Zone Map page 17. 

3 .6 .A PERMITTED BUILDING FORMS 

The following Building Forms as described beginning on page 53, are allowed In the 

NFMXD DIstrict: 

1) Residential Building Forms 

8. Townhouse, Rowhouse. and Courtyard Townhouse 

b. Accessory Unit I Carriage House 

c. Duplex, Triplex & Fourplex 

d. Terrace Apartment 

e . Courtyard apartments 

2) Commercial or Mixed Use BuDding Forms 

8. Flex BuDding 

b. Uve-Worlc Unit 

c. Uner Building 

3) Utilitarian BUilding Forms 

a. Auto Accessed 

b. Standalone commercial 

c. Qvlc or Institutlonal Building 

d. Structured Parking 

3 .6.B PERMITTED FRONTAGE TyPES 

All six Frontage Types as described on beginning page 73, are permitted as prescribed 

by Building Form. 

( 
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Key part of current Corridor Plan 

Section 3 Regulatory Plan 

3.6.( DENSITIES, INTENSITIES AND HEIGHT 

1) The following minimums are encouraged but not mandatory: 

8. Minimum General: 

Average 12 dwelling units per acre 

Residential Within 75 feet of the property line of a developed 

Density single family residential area: 

10 dwelling units per acre 

b. Minimum FAR .5 

c. Minimum 2 stories or 26 feet on at least ~ of the block face 

Height 
TABlf3-10 

2) Maximum height In the NFMXDD Is limited to the following: 

8. Maximum 

height 

4 stortes with 8 maximum of 52 feet with 3 
stories with a maximum of 40 feet on at least 
2'"' of any block face. A 5th story with a 
maximum of 66 feet Is allowed with a 20 feet 
minimum set back with the following 
exceptions: 
Bunding area within 75 feet of the property 
line of a single family residential zoned parcel: 
2 stortes with 8 maximum of 26 feet 

For all parcels in the NFMXD north of Douglas 
MacArthur Road: 

3 stories with a maximum height of 
40 feet with the following exception: 

35 

Building area within 75 feet 
of the property line of a 
developed single family 
residential zoned property. 

TABlf3-U 
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Key part of current Corridor Plan 

3.6.0 BUILDING FRONTAGE AND ARTICULATION 

1) Glazing of ground 
floor frontage 

4096-90": Retail uses fronting ·Pedestrlan/ Transit 
Oriented streets are required to have a 7S" 
minimum glaZing of ground floor width to a hel&ht of 
at least 8 feet above the floor level. 

2) 

3) 

4) 

Ground 
clear hel&ht 

Building 
entryways 
streets 

Articulation 
streets 

story A ground floor story shall Include a minimum 10 foot 
clear height. 

40 feet on center minimum or as provided in the 
on Building Form regulations. 

on 40 feet on center minimum or as provided In the 
Building Form regulations. 

TABlE 3-12 

3.6.E BUILDING PLACEMENT 

1) Front setback Maximum 10 feet 

2) Side street set 

3) Side yard 
setbaclc 

4) Rear setback 
(shall Include 
rear alley 
Widths) 

TABLf 3-13 

Minimum 0 feet 
Premises with less than 75 feet of frontage: 

Maximum 60 feet 
Minimum 0 feet 

Maximum 10 feet 
Minimum o feet 
Minimum o feet 

From abutting 
development: 
minimum 

Minimum Sfeet 
From abutting 
development: 

existing 

Sfeet 

existing 

minimum 10 feet 

single 

single 

family 

family 

( 
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Key part of current Corridor Plan 

Section 3 Regulatory Plan 

3.9.C TOWNHOUSE, ROWHOUSE, AND COURTYARD TOWNHOUSE 

~~ Description: 

One of a group of attached 

dwellings divided from each other 

by common walls. Each must have 

a separate entrunce leading directly 

to the outdoors at ground lewl. A 

townhouse buDding may be one 

type of an apartment. This form 

can be done as a zero lot line 

dwelling and may be constructed as 

"haq- a Courtyard Townhouse 

development. 

1) Access and Entry 

The Prfndpal Entry to each dwelling shall have direct access to .... e street or to a Courtyard If It Is a Courtyard 

Townhouse building form. For lots that back to functioning a lleys; parking, loading and trash disposal must be 

accessed from an alley. 

2) Parking 

Parking shall be located behind each building. Parking may be half-level underground, surface. or garage. A 

common parking court may be prOvided Interior to the block. 

3) Frontage 

Each dwelling must In dude a stoop or porch fronting the street and a public sidewalk or a common green or 

fronting a Courtyard If a Courtyard Townhouse building form Is used. 

4) Building Width 

Buildings facing a public street may not be wider than forty feet (40') along the street frontage 

5) Exposure to Ught and Air 

Each unit shall have at least 2 sides exposed to the outdoors. 

56 
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Key part of current Corridor Plan . 

3.9.0 ACCESSORY UNIT I CARRIAGE HOUSE 

l 

""-.-----~~-

I~====~I--"'-

I 
1) Access and Entry 

Section 3 Regulatory Plan 

Description: 

An accessoty unit is a 

building type 

typically consisting 0/ 
a stacked dwelling 

unit or worlc space oj 

600 square Jeet or 

less over 0 gOlUge. It 

Is located on on olley 

or at the bode 1/3 oj 

a lat that Includes 0 

Prlncipol building. 

The Principal Entry to the unit shall be accessed from the side or rear yard or alley. 
For lots that back to functioning alleys; parking, loading and trash disposal must be accessed from an alley. 

2) Parking 

Parking shall be located below or beside the unit and accessed from an alley or side driveway. 

3) Building Width 

A S' minimum passageway to the alley shall be maintained along one side. 

4) Massing 

Accessory units may be located above garages. 
5) Exposure to Ught and Air 

Each unit shall have a minimum of three sides exposed to the outdoors 

North Fourth Street Rank III Corridor Plan 57 
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Section 3 Regulatory Plan 

3.9.E DUPLEX, TRIPLEX & FOURPLEX 

IILLIT 

D ~I I 
L 

L...J ~ ; 

m..v m::m 
..... STl£ET FRlNT o\Il£ 

-
~ 

~ 

....... 
POlIO. 

DetCriptlon: 

Duplexes, triplexes, and jourplexes a~ 

multiple dwelling forms that a~ either 

architecturally p~nted os large 

slngle-fomlly houses in their typical 

neighborhood setting or as 

duplex/triplex/fourplex vernacular 

forms compatible with the 

surrounding neighborhood. These 

building forms are permitted for 

resldentJol uses, offices, or studios 

that a~ accessoty to residential uses. 

1) Access and Entry 

The Principal Entry to each dwelling or each common entrance, if designed as stacked flats shall have direct 

access from a porch. a common porch, or stoop facing the street. For lots that back to functioning alleys, 

parking, loading and trash disposal must be accessed from an a lley. 

2) Parking 

Parking - Parking shall be located In the rear portion of the lot. Parking shall be accessed from an alley or a 

narrow driveway. A common parking court may be provided Interior to the block. 

3) Frontage 

Each dwelling must Include a stoop or porch, either Individually or In common with an adjoining dwelling. 

4) Building Width 

Buildings facing a public street may not be wider than fifty feet (SO') along the street frontage 

5) Massing 

Duplexes. triplexes. and fourplexes may be articulated as large single family houses consistent with the 

vernacular building form In the surrounding neighborhood. 

Duplexes, triplexes, and fourplexes may also be designed as stacked flats, abutting townhouses, courtyards, 

side-yard/courtyard townhouses or other vernacular forms compatible with the surrounding neighborhood. 

Attic spaces may be used as habitable space. 

6) Exposure to light and Air 

Each unit shall have a minimum of two sides exposed to the outdoors 

58 
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Key part of current Corridor Plan , 

3.9.F TERRACE APARTMENT 

Desuiptlon: 

Terrace Apoltments can take 

a number 0/ forms, including 

stoc/ced flats, townhouses, or 

flats oller townhouses.. 

1) Access and Entry 

Section 3 Re.ulatory Plan 

AlLEY 

11111111111111111 
_OCOUKT 

The Principal Entry to each individual dwellin. on the .round floor must have direct access from a permitted 

frontage type and abut the street. 

2) Parking 
ParltIng shall be located behind or under the principal building. A common parking area may be located 

Interior to the block. 

3) Frontage 
Frontage types along the street must Indude stoops. porches, or forecourts. 

4) Bulldln.lenath 
Bulldlnas facln. a public street may not be longer than 300 feet along the street frontage. 

5) Articulation 

The fa~ades of buildings facing a public street that are lon.er than sixty feet (60') must be articulated a 

maximum of every forty feet (40') along the street frontage. 
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Section 3 Regulatory Plan 

3.9.6 COURTYARD APARTMENTS 

60 

ALlLY 

15 UlN 

1) Access and Entry 

Description: 

Courtyard apartments are building 

form consisting of dwelling units 

that can be anonged os 
townhouses. /lats over townhouses, 
or /lots. These are arrayed to form a 

shared courtyard that is partly or 

wlwlly open to the street. 

Each individual ground floor unit must have direct access from a porch, common porch or stoop fadng the 

courtyard or fadng the street. No more than 4 dwellings shall be accessed per stair. 

The courtyard shall have a common street entrance at least 15' wide. For lots that back to functioning 

alleys, parking, loading and trash disposal must be accessed from an alley. 

2) Parking 

Parking shall be located In rear portion of lot or under the bulldlng(s) or In a common parking court 

Interior to the block. Parking lots shall be screened by a minimum 5 foot wide landscape buffer and 4 foot 

high wall from the court. Pedestrians shall have access to parking through the courtyard. 

3) Open Space 

Courtyards shall be a minimum of 35 feet wide and a mlnlmu~ of 45 feet long. Porches may protrude Into 

the courtyard space. Courtyards shall be Full Courtyards or Partial Courtyards. 
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Key part of current Corridor Plan 

Section 3 Regulatory Plan 

(COURTYARD APARTMENTS continued) 

Partial courtyards abutting to parking lots shall be screened by a minimum 5 foot wide landscape buffer 

consistent with § 14-16-3-10(E)(3). Courtyards shall be visible from the street. An opening may Include a 

pattern that Is constructed Into the fa~de or created using see-through tubular steel, wrought iron bars, 

or other grillwork. Fences and gates separating the courtyard from the street and/or parking courts must 

comply with the design standards of § 14-16-3-19. 

Courtyards shall be landscaped with at least one tree (minimum 11/2 Inch caliper) for every 1000 square 

feet of courtyard area. 

4) Frontage 

Frontage types alonl the street shall be porches or common porches and front yards. Frontage types 

along the courtyard shall be porches, a common porch or stoops. Private patios may be located in the 

courtyard If the courtyard Is at least 60 feet in width. A patio wall shall not exceed 36" in height. 

S) Massing 

All dwellings may be incorporated into one house form or be articulated into vertical modules. 

Attfcs may be used as habitable space. Buildlnls shall be located as to provide for the reach of sunlight 

into courtyards between 11am and 1pm in the winter solstice. 

6) Exposure to Ught and Air 

Each unit must have two sides exposed to the outdoors. 
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Section 3 Regulatory Plan 

3.9.H flEX BUILDING 

62 

1) Access and Entry 

DncrIptlon: 

A flex building contains at 

least one (1j distinct story 

above the ground floor, with 

Shop Fronts on the ground 

floor. The building may 

contain any combinotian oj 

residential, hotel, of/lce and 

commemol uses. Retail 

should occur on the ground 

floor, but Is not mandatory. 

The building may evolve over 

time through many 

combinations oj these uses. 

The Principal Entry to each IndMdual unit on the ground floor must have direct access from a permitted 

frontage type facing and abutting the street. For lots that back to functioning alleys, parling. loading and 

trash disposal must be accessed from an alley. 

2) Parking 

Off-street parking shall be located behind or under the principal building. A common parking area may be 

located Interior to the block. On-street parking is encouraged along all street frontages except at transit 

stops. 

3) Frontage 

Frontage types along the street shall include Shop Fronts. Portals and Forecourts may be added. 
Forecourts shall not exceed 20% of the block space. 

4) Placement and Massing 

Buildings facing a public street may not be longer than 300 feet along the street frontage. The required 

ground floor clear height is a minimum of 10'. 

S) Articulation 

The fa~des of buildings facing a public street which are longer than fifty feet (50') must be articulated at 

a maximum of every forty feet (40') along the street frontage. Entryways are reqUired at least every 40 

feet. 

( 
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Key part of current Corridor Plan ' 

o Section 3 Relulatory Plan 

3.9.1 LIVE-WORK UNIT 

1) Access and Entry 

DescripUon: 

Live-Won units are low rise 

multistory buildings that con that 

con be used flexibly for worlc/live, 

worlc/worlr, and Ilve/llve purposes. 

A IIOrlety of uses In the bundings is 

encouraged. Dwelling units con be 

located above the ground floor. 

attached to the ff!Or 0/ a Shop 

Front, or detached and located in 

the rear or side yard. The first /loor 

is a Shop Front frontage type. 

Direct access must be provided from the street to the Prfndpal Entry of each Shop Front and common 

entry to upper level units. 

For lots that back to functlonlnl alleys. parkins. loadlnl and trash disposal must be accessed from an 
alley. 

2) Parklnl 
Parking areas shall be located In rear portion of lot or a common parking area located Interior to the block 

and shall not abut the street frontale. 

3) Frontale 

Each ground floor use shall have an entrance for each 40' of building frontage at a minimum. Permitted 
frontage types are Shop Fronts, Forecourts or Portals. 

4) Building Width 

Buildings faelng a public street may not be wider than forty feet (40') along the frontage line unless 

designed to appear as separate Shop Fronts no wider than 40'. 
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3.9.1 LIVE-WORK UNIT 

1) Access and Entry 

Section 3 Regulatory Plan 

Description: 

live-Worle units are low ,. 

multistory buildings that con that 

con be used /lexibly for worlc/lhle, 

worle/wort.. and Ihle/live purposes. 

A variety of uses In the buddlngs Is 

encouroged. Owe/ling units CItIn be 

located above the ground /loor, 

attached to the rear of a Shop 

Front or detached and located In 

the rear or side yard. The first /loor 

is a Shop Front frontage type. 

Direct access must be provided from the street to the Prlndpal Entry of each Shop Front and common 

entry to upper level units. 

For lots that back to functioning alleys, parking. loading and trash disposal must be accessed from an 

alley. 

2) Partdng 

Parlelng areas shall be located In rear portion of lot or a common parlelng area located Interior to the block 

and shall not abut the street frontage. 

3) Frontage 

Each ground floor use shall have an entrance for each 40' of building frontage at a minimum. Permitted 

frontage types are Shop Fronts, Forecourts or Portals. 

4) Building Width 

Buildings fadng a public street may not be wider than forty feet (40') along the frontage line unless 

designed to appear as separate Shop Fronts no wider than 40'. 
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o Section 3 Regulatory Plan 

3.9.1 LINER BUILDING 
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1) Access and Entry 
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Key part of current Corridor Plan ~ 

Description: 

A building specificolly 

designed to mask and enliven 

the edge of a parlcing lot. 

parlclng galOge, public 

QSSembly or large ~tall 

facility (big box) along Q 

public frontage. 

I 

The Principal Entry to each Individual unit on the ground floor must have direct access from a permitted 

frontage type facing and abutting the street. 

64 
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Key part of current Corridor Plan : 

Section 3 Regulatory Plan 

(UNER BUILDING continued) 

2) Parking 

Parking shall be located behind or under the principal bUilding, or In one or more common or public: 
parking areas located Interior to or within 660 feet of the block. On-street parking is encouraged along all 

street frontages. 

3) Frontage 
Frontage types along the street must Include Portals, Forecourts or Shop Fronts. 

4) Placement and Massing 

Minimum frontage bulld-out Is 6096. Minimum liner building depth Is 16 feet. The fa~ade along the ground 

floor on a Public Frontage must change visibly at an average of at least forty feet (40') In height. setback, 
materials, or colors along the street frontage and with no module exceeding 7S feet In length. An 

entryway must be provided on the ground floor every 40 feet at a minimum. Courtyards or forecourts 

shall not exceed 10'Jt. of the street frontage. 
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Key part of current Corridor Plan ,I, 

Section 3 Regulatory Plan 

3.9.K AUTO-ACCESSED 

66 

1) Access and Entry 

Description: 

Auto-Accessed building forms include 

office building with drive-through 

focilitles, shop or store bUilding with 

drive-through focilities, and restaurant 

bUildings. Utilitarian building forms con 

accommodate, far example, the 

following building types: gasoline 

station, automobile repair ond service 

structure, and cor care centel'5 {Indudes 

cor wash}. These building types provide 

needed neighbomood services. but con 
disrupt pedestrian flaws and impair the 

aesthetics of the commercial and 

residential streetscopes. corrldol'5 and 

districts. 

The Principal Entry to the building must have direct access from a permitted frontage type facing and 

abutting the street. 

2) Patting and Service Drives 

Partdng shall be located behind or under the principal building, or In one or more common or public 

parking areas located interior to or within 660 feet of the block. Drive-through lanes must Indude access 

to a · Side- street, an alley, or shared parking area to the rear of the principal bulldina. Supplemental 

Ingress from an · Pedestrlan/Transit Orlente~ street is allowed. On-street parking is encouraged along all 

public frontages. 

3) Frontage and Placement 

The fa~de of buildings on a Public Frontage shall change visibly at a maximum of every sixty feet (50') In 

height, setback, materials, or color along the street frontage. A 4' foot high street wall shall screen service 

area at lot perimeter with openings for vehicular access. Development fronting an "Pedestrlan/Translt 

Orlented* St~t shall be built out a minimum of 609(,. 
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Key part of current Corridor Plan 

Section 3 Reaulatory Plan 

3.9.L STAND ALONE COMMERCIAL/OFFICE BUILDING 

I II~ I I I I I~ 
PARKING 

STREET 

1) Access and Entry 

Description; 

This building form 
accommodates larger building 

floor plates that may require 

large sur/~ pariclng areas. 

These regulations accommodate 

a limited number of building 

forms, in order, to provide 

anchor tenants and 

neighborhood semen; but 

restdcts them in order to 

maintain the Integrity of the 

plan's deslgn prindples. 

The Principal Entry to each Individual unit on the ground floor must have direct access from a permitted 

frontage type facing the street. 

2) Parking 

Parking shall be located behind, under, or to the side of the principal building, or In one or more common 

or public parking areas located Interior to or within 660 feet of the block. Parking areas to the side of the 

principal building: (1) are limited to 100 feet In depth. (2) have a total width no more than 32 feet. and (3) 

must have a landscaped buffer facing the street with a minimum depth of 10 feet, or a street-wall with a 

landscaped buffer that has a minimum depth of 5 feet. 
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Key part of current Corridor Plan : 

Section 3 Regulatory Plan 

(STAND ALONE COMMEROAl/OFFICE BUILDING continued) 

68 

3) Frontage 

Frontage types along the street must include Portals, Forecourts or Shop Fronts. 

4) Articulation 

The fa!;ade of buildings on a Public Frontage must change visibly at a maximum of every forty feet (40') In 

height, setbaclc, materials, or color along the street frontage. An entryway must be provided to the 

ground floor every forty feet (40') at a minimum. Buildings either shall be double-fronted or the back 

walls shall be 3096 glazed. 
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3.9.M CIVIC OR INSTITUTIONAL BUILDING 
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1) Access and Entry 
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Key part of current Corridor Plan ' 

Section 3 Regulatory Plan 

Description: 

Institutional buildings can 

accommodate offices, 

classrooms, or civic uses. These 

bUildings range from large floor­

plates and multiple levels to 

smaller, more Intimately scaled 

structures. A IIariety 0/ 
architectural styles Is acceptable. 

Ollie buildings con aCUNnmodotf! 

a wriety 0/ arts, culture, 

education, recreation, 

government and public assembly 

uses. 

Pedestrian entry Is through a common lobby or multiple entrances. The building has at least one entrance 

to a public street, courtyard, forecourt, or a common lawn. 

Street-facing entrance(s) shall be built to within 30 feet of a street right-of-way. 

2) Parking 

Parking shall be located In common surface parking areas behind the building, garages underneath 

buildings, and/or In parking garages. On-street diagonal parking may be located on a -Side- street. 
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Key part of current Corridor Plan ; 

Section 3 Regulatory Plan 

(CIVIC AND INSTITUTIONAL continued) 

70 

3) frontage 

Permitted frontage types Include forecourts, courtyards, yards, stoops, or portals. 

4) Massing 

These types can be designed as a single compositional unit or with distinct horizontal modulation of a 

base. middle and cap where the ground floor is Visually distinct from the upper floors. 

Street-facing entrances shall be accompanied by additional building height for visual emphasis. Street­

facing entrances shall be positioned to accentuate vistas (or directed views) such as at the end of streets 

or where streets tum. 
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Key part of current Corridor Plan . 

3.9.N STRUCTURED PARKING 

1) Orientation and Composition 

Section 3 Regulatory Plan 

Description: 

Structured poriclng Is encouraged 

because it consumes less land aff!a 

and the structuff! Is wrapped by 
ff!Sldentialor commercial uses. 

This section encourages several 

different types af structuff!d 

poriclng forms. 

In order to orient parldng structures to the Interior of the block rather than the street. parking garages 

shall: 
a. In dude residential dwelling units or liner Buildings. which conform to the design reaulations In 

the Overlay Zone, along at least the first floor: or 
b. Be located behind buildings with the prindpal uses described above 50 that the ground level 

parking is not visible from the street, except for the entryway. The garage entryway must not 

ex~ 30 feet In width along the building fa~de; and 
Co Shall be saeened with ornamental grillwork, artwork, or similar architectural features above the 

street-facing residential or commerdal wrapper buildings. 

2) Massing 

Parking structures should consider surrounding context In terms of scale, height and design. Parking 
structures are considered compatible In scale If the height does not exceed the average height of principal 

structures within three hundred (300) feet of the proposed structure by more than one (1) story. If the 
liner Buildings do not exceed such average heights, the garage Itself may exceed the Uner Building height 

by two stories. 
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North Fourth Street Redevelopment Study 

The City of Albuquerque Department of Municipal Development (DMD) has completed the engineering study to 
assess the requirements for implementing the transportation system components of the North Fourth Street 
Rank DI ContclDrPIan (14mb pdt), which was epproved by the City Council on AprilS, 2010. The study limits 
indude the Fourth Street corridor from Mountain Road to camino EspaJlol NW, the Village of los Ranchos 
limits, which is approximately 3.8 miles. Click here for a map or the study area (2.1mb pdt) showing the three 
major zones along the corridor as desaibed in the Rank III Plan. 

The purpose of this website is to disseminate the materiels devetoped for the engineering study and to inform 
tha public of project events that were held or are going to be held in Ihe neer Mure. 

The engineering study was guided by the objectives contained in Section 4, Trensportation and Street Design, 
of the adopted Rank III Corridor Plan. The project materials available for download indude the following: 

(Click on the following to download Intonnatlon In Adobe Acrobat PDF) 

• Preliminary Design AnalysIs Raport, NlMIIIlber 2014 (24mb) 

• 15% Construdion Plans, November 2014 (8mb) 

• Impact Assessment Plans, November 2014 (7Omb) 

• Map of ExIsting Right-of-Way (15.2mb) 

• Reference Maps for Properties Adjacent to Fourth Street (278mb) 

• Map of Existing TraffIC Volumes (459k) 

• Typical Section Drawings (217k) 

• DrivIIway Design Detail (147k) 

• Step 1 Conidor Plan V_ Analysis (8.4mb) 

• Step 2 Corridor Plan View Analysis (68.6mb) 
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Upcoming Events 

The engineenng study was 
completed as of November 2014. 
The Prelimill8lY Design Analysis 
Report (DAR) and associated 15% 
plans are available for download on 
this website. 

The DMD is currently developing 
construction plans for the segment 
of 4th Street from Constitution 
Avenue to Hennetl Avenue. A public 
meeUng win be held in spring 2015 
to review the pedestrian 
improvements that will be 
constructed. 

North Fourth Street 
Rank m Corridor PIaD 

CODtactus: 

Kellie R. Shaw, Project Menager 
Engineering Division 
City of Albuquerque Department of 
Municipal Development 
PO Box 1293 
Albuquerque, NM 87102 
Phone: 505-768-3659 
Fax: 505-768-2733 
kellieshaW@cabq.gov 
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